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Introduction

The purpose of the following materials is to provide guidance to teachers of the Personal and Family Finance/Economics course.  The development of resources and activities is a basis for planning an experience that exposes students to knowledge and skills common to personal need and careers in finance.  These materials were chosen to help students understand what is required in financial decision-making and enable students to gain the skills needed to reach the goals of this course.

Course Description

Personal and Family Finance/Economics is a one-semester/trimester course that emphasizes basic economic concepts related to the students’ roles as consumers, producers, and citizens. Students will learn how to shape their own financial lives, influence government and business economic policies, and participate fully in the economic system of the United States. Content includes information which will enable students to become rational, competent decision-makers, productive members of the workforce, informed and effective consumers, prudent savers and investors, responsible participating citizens, and effective participants in the global economy. They will develop financial skills for personal and family well-being, management of resources, financial services and responsibilities, responsible use of credit, consumer decisions, and consumer rights and responsibilities.
Delivery of the Personal and Family Finance/Economics Curriculum

This course is designed to be offered as an alternative to earn economics credit when taught through professional-technical education by a certified agriculture science, business, marketing, or family and consumer sciences teacher with an Economics or Consumer Economics endorsement. This course will also meet the Idaho Achievement Standards for Economics.  Family, Career, and Community Leaders of America (FCCLA) leadership activities should be an integral part of this course.
For AP credit, the teacher must have a Master’s degree.
Length and Level of this Course
This course may be one semester/trimester, or one year long.

Return to TOC
Recommended Resources

· CEV Multimedia Ltd.  Consumer Economics & Management Pathway, CEV Multimedia, Ltd. (2008). 9-12.  ISBN: 9781603337403
· Consumer Habits, Trends & Technology  MPU (Multimedia Pathway Units).  ISBN: 9781603330374

· Financial & Future Planning MPU.  ISBN: 9781603330473

· Leadership & Personal Development MPU.  ISBN: 9781603330602

· Family Life MPU.  ISBN 9781603330442

· Career Preparation: Human Services MPU.  ISBN: 9781603330275

· Council for Economic Education (CEE): http://www.councilforeconed.org Financial Fitness for Life
· Family, Career, Community Leaders of America (FCCLA) activities:  http://www.fcclainc.org 
· Lowe, R. E., Malouf, C. A., Jacobson, A. R. (2003).  Consumer education & economics (5th ed.).  Peoria, IL:  Glencoe/McGraw-Hill.

· Morton, J. S., Schug, M. C. (2001) Bringing home the gold. Student workouts.  ISBN: 1-56183-547-1

· Personal and Family Finance/Economics Activity/Resource Guide.

Career Pathways

This course is recommended for all students because the course content helps students develop essential life and relationship skills necessary for living and working in a diverse, global society. 

Personal and Family Finance teaches economics concepts and to manage resources in order to achieve economic goals. Students will learn to make wise decisions about purchasing goods and services.  Information about careers in finance is included. Examples of occupational areas related to the Personal and Family Finance/Economics curriculum include financial planner, consumer advocate, consumer educator, consumer law, product development, and financial services.
Return to TOC
Competencies and Suggested Resources
Competencies for the Personal and Family Finance/Economics curriculum are listed below along with corresponding sample activities and other resources.  This is only a guide; it should not limit other possible combinations and should be used only as a reference.

Economics—Idaho Content Standards

· Explain basic economic concepts.

· Identify different influences on economic systems.

· Analyze the different types of economic institutions.

· Explain the concepts of good personal finance.

· Build an understanding that all people in the United States have rights and assume responsibilities.

· Build an understanding of multiple perspectives and global interdependence.
Curricular Framework

1.0 Recognize consumer roles, rights and responsibilities.

2.0 Identify and research careers in Personal and Family Finance/Economics.

3.0 Develop money management skills.
4.0 Examine principles of saving and investing.
5.0 Understand aspects of credit and debt.
6.0 Explain aspects and connections of domestic and foreign (global) economies.
Return to TOC
1.0 Recognize consumer roles, rights and responsibilities.

1.1 Participate in a process of values clarification.

1.2 Distinguish between and define personal needs and wants.

1.3 Establish clear financial and/or lifestyle goals.

1.4 Understand and identify rights and responsibilities concerning consumers, workers, citizens, and government.

1.5 Determine conditions of dishonesty concerning fraud, identity theft, and deception and demonstrate conditions of self-protection against such.

1.5.1 Understand terms and actions concerning labeling, truth in advertising, “buyer beware,” and other potentially deceptive issues.

1.5.2 Identify potentially problematic technological conditions such as Internet website security issues.

1.6 Understand the process and effective use of consumer complaints and venues of consumer protection.

1.6.1 Demonstrate use of Consumer Reports.

Idaho Economics standard

· Explain basic economic concepts.

· Identify different influences on economic systems.

· Build an understanding that all people in the United States have rights and assume responsibilities.

RESOURCES:

Activity Guide

1.0
Activity 1, 5, 6, 7, 8, 9, 10
1.1
Activity 2, 3
1.2
Activity 3, 2
1.3
Activity 4, 2
1.4
Activity 5, 6, 7, 8, 9
1.5
Activity 6, 5, 8, 9, 27
1.5.1
Activity 7, 5, 6, 8, 9
1.5.2
Activity 8, 5, 6, 7, 9
1.6
Activity 9, 5
1.6.1
Activity 10, 7, 9
Textbooks and books

· Kapoor, J. R., Dlabay, L. R., Hughes, R. J., Hoyt, W. B. (2005).  Business and personal finance (Teacher Annotated Edition).  Woodland Hills, CA:  Glencoe McGraw-Hill.

· Lowe, R. E., Malouf, C. A., Jacobson, A. R. (2003).  Consumer education & economics (5th ed.).  Peoria, IL:  Glencoe/McGraw-Hill.

· Sproles, E. K., Sproles, G. B., (2000).  Careers serving families and consumers (4th ed.).  Upper Saddle River, NJ:  Prentice-Hall, Inc.

Guest Speakers

· Better Business Bureau representative

· State Attorney General

Websites & Phone Numbers

· Better Business Bureau http://www.bbb.org 
· Consumer Complaint Form http://www2.state.id.us/ag/consumer/general/complaintforminfo.htm 
· Family Economics and Financial Education www.fefe.arizona.edu/curriculum  

Values auction and lesson on identifying needs and wants.
· FranklinCovey http://www.franklincovey.com Guidance and planners aimed toward making life more manageable and successfully goal-making.
· Goal Setting and Achieving http://mygoalmanager.com 
Free site to help manage goals.  Must be 18-years of age or have parental permission. 

· Internet Fraud http://www.usa.gov/Citizen/Topics/Internet_Fraud.shtml http://www.kids.gov/educators/ed_computers.shtml http://www.ftc.gov/bcp/conline/edcams/kidzprivacy/teachers.htm http://www.onguardonline.gov 

· Maslow’s Hierarchy of Needs http://chiron.valdosta.edu/whuitt/col/regsys/Maslow.html
· National Do Not Call Registry 1-888-382-1222 https://donotcall.gov
Consumers may choose to register their phone numbers.  Solicitors may not legally call registered phone numbers.

· Rokeach Values Survey www.cbe.wwu.edu/kristityran/MGMT313/Rokeach%20Value%20Survey.DOC
Video/DVD

· Cast Away  Rapke, J.,  Zemeckis, R.,  Starkey, S., Hanks, T. (Producers).  Zemeckis, R (Director). (2000).  Cast Away (Motion picture).  United States:  20th Century Fox and DreamWorks.  A FedEx executive (Tom Hanks) obsessed with time management and production, is stranded on an island with nothing but time.  This movie is quite long; clips showing what happens to this man and how he determines what is truly needed will be effective in helping students identify needs and wants.
· Waterworld  Costner, K. (Producer).  Reynolds, K. (Director).  (1995).  Waterworld (Motion Picture). United States:  Universal Pictures.  In a world where the polar ice caps have melted, value is placed on dirt, not people.
2.0 Identify and research careers in Personal and Family Finance/Economics.

2.1 Complete an interest inventory to identify personal strengths.

2.2 Explore conditions necessary to succeeding on the job.

2.2.1 Examine the rights of workers.

2.3 Develop employability skills: job application, resumes, interview preparation.

Idaho Economics Standard

· Explain basic economic concepts.

· Identify different influences on economic systems.

· Explain the concepts of good personal finance.

· Build an understanding that all people in the United States have rights and assume responsibilities.

RESOURCES:

Activity Guide

2.0
Activity 11, 1, 12
2.1
Activity 12, 11
2.2
Activity 13, 12, 14, 15
2.2.1
Activity 14
2.3
Activity 15, 13
Textbooks and books

· Sproles, E. K., Sproles, G. B., (2000).  Careers serving families and consumers (4th ed.).  Upper Saddle River, NJ:  Prentice-Hall, Inc.

Guest Speakers

· Investment advisor
· Insurance sales representative

· Real estate agent/broker

· Credit counselor

· Loan office

· Bank officer

· Underwriter

· Family financial specialist

· Financial consultant

· Office manager

· Retirement counselor
Websites

· Bureau of Labor statistics http://www.bls.gov
· Idaho Career Information System http://www.cis.idaho.gov 
· Idaho Professional-Technical Education www.pte.gov 
Video/DVD

· Norma Rae  Rose, A., Asseyev, T. (producers).  Ritt, M. (Director) (1979).   Norma Rae (Motion Picture).  United States:  20th Century Fox.  Based on the true story of a young woman who went on strike in order to urge workers to organize a union; to encourage better conditions in the factory in which she worked.
· Mr. Holland’s Opus Herek, S. (director).  Kroopf, S., Duncan, P. S. (directors).  Mr. holland’s opus (Motion picture, 1995).  United States:  Hollywood Pictures.  The story of a man who wanted more than anything to compose music; he took a job as a teacher to pay the bills, and ended up loving it more than he thought possible.
3.0 Develop money management skills.

3.1 Define and understand concepts and issues relating to the economy and the consumer.

3.1.1 Identify life span economic needs including unexpected expenses, family decisions, accidents, taxes (property, sales, FICA, state, federal) including record-keeping.

3.1.2 Utilize cost versus benefits analysis as a resource for making buying decisions.

3.1.3 Identify individual money personality.

3.2 Utilize resources and goals in financial planning.

3.2.1 Establish a spending plan.

3.2.2 Determine costs of setting up a household.

3.2.3 Understand concepts of risk management (insurance).

3.3 Understand and evaluate money management systems.

3.3.1 Understand and evaluate banking.

3.3.2 Demonstrate understanding of online banking and bill-paying.

3.3.3 Identify terms associated with a paycheck: paystub, net vs. gross, deductions.

Idaho Economics Standard

· Explain basic economic concepts.

· Identify different influences on economic systems.

· Analyze the different types of economic institutions.

· Explain the concepts of good personal finance.

· Build an understanding that all people in the United States have rights and assume responsibilities.

RESOURCES:

Activity Guide

3.0
Activity 16, 1, 13, 18, 19
3.1
Activity 17, 3, 18, 19
3.1.1
Activity 18, 3, 17, 23, 24, 24, 26, 28, 29
3.1.2
Activity 19, 21, 24
3.1.3
Activity 20
3.2
Activity 21, 4, 16, 20
3.2.1
Activity 22, 4, 21, 23, 24
3.2.2
Activity 23, 18
3.2.3
Activity 24, 19
3.3
Activity 25, 26, 27, 29, 31, 32, 33
3.3.1
Activity 26, 27, 29
3.3.2
Activity 27
3.3.3
Activity 28
Textbooks and books

· Mellan, O. (1995).  Money harmony.  Walker & Company.  ISBN: 9780802774569
· How to do your Banking (free workbooks for students)

13531 E Boundary Road, Suite A

Midlothian Virginia 23112

Fax 888-846-2723

Phone 800 969 2675
Guest Speakers

· Successful parent or college student who has managed his/her finances well, perhaps in difficult circumstances.
· Loan officer

· Financial planner
Websites

· Federal Reserve http://www.federalreserveonline.org (click on Publications Catalog)
· National Endowment for Financial Education: http://www.nefe.org 
· University of Idaho Extension Office http://www.extension.uidaho.edu 

· Where’s George?  http://www.wheresgeorge.net Track dollar bills through this website.
· How much are your deductions worth?  http://turbotax.intuit.com 
· Tax IQ Quiz: http://moneycentral.msn.com 

· Internal Revenue Service www.irs.gov 

· Secrets of the Super Rich Teen Times www.fcclainc.org November/December 2008

· Free work book for students  http://hsfpp.nefe.org
· http://www.ntrbonline.org 

· http://www.smartaboutmoney.org 

· http://www.Edpartnerships.org 

· http://www.Mymoney.gov 

· http://www.creditunionfacts.com 

· http://www.jumpstart.org 

· http://www.jumpstartclearinghouse.org 

· http://www.extension.org/personal_finance 

· http://www.ncuf.coop 

· http://www.paydayloaninfo.org
· http://www.danielsfund.org  
·  http://www.federalreserve.org  
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4.0 Examine principles of saving and investing.

4.1 Interpret basics of savings and investing procedures.

4.1.1 Identify types of interest-earning accounts.

4.1.2 Understand terms such as portfolio, risk, return, shareholders, stock exchange, or commodities.

4.2 Identify and explore savings options such as savings accounts, CDs, at home, etc.

4.2.1 Develop a strategy to pay-yourself-first (PYF) and identify the 10-10-80 or 10-10-10-70 plan of saving/spending.

4.2.2 Understand concepts and terms related to interest-earning: rule of 72, compound, future value vs. current value, etc.

4.3 Identify and explore investment options such as bonds, stocks, real estate,      mutual funds, etc.

4.3.1 Identify options of IRA and 401K plans.

Idaho Economics Standard

· Explain basic economic concepts.

· Identify different influences on economic systems.

· Analyze the different types of economic institutions.

· Explain the concepts of good personal finance.

RESOURCES:

Activity Guide

4.0
Activity 29, 1, 25, 26, 30, 31, 32, 33, 35, 36 
4.1
Activity 30, 16, 25, 26, 29, 31, 32, 33, 35, 36, 37, 40
4.1.1
Activity 31, 29, 30, 33, 36, 37
4.1.2
Activity 32, 25, 33
4.2
Activity 33, 40
4.2.1
Activity 34, 25
4.2.2
Activity 35, 17, 31
4.3
Activity 36, 29
4.3.1
Activity 37, 34
Textbooks and books

· Kiyosaki, R., Lechter, S. (2000).  Rich dad, poor dad.  USA:  Warner Books Ed.  ISBN:  -446-67750
· Clason, G. S. (1926). Richest man in Babylon.  ISBN:  0451205367
· Stanley, T. J., Danko, W. D. (1996).  The millionaire next door.  ISBN:  0-671-01520-6
Guest Speakers

· Financial planner
· Investment officer

Websites

· National Endowment for Financial Education: http://www.nefe.org 
· Learning, Earning and Investing http://lei.councilforeconed.org 
Video/DVD

· Ghost  Zucker, J., (director).  Jaff, S., Rubin, B. J., Ray, L. (Producers).  Ghost (Motion picture, 1990).  United States:  Paramount Pictures.  A young man is murdered because of his friend’s shady dealings with the stock market.
5.0 Understand aspects of credit and debt.

5.1 Determine the advantages and disadvantages of credit and debt.

5.1.1 Characterize bank services, and other credit-bearing institutions.

5.1.2 Determine interest rates and other costs of credit.

5.2 Understand how to develop and utilize a credit report.

5.3 Identify credit bureaus and how to successfully build credit.

5.4 Examine loan applications: student loans, cars, mortgages pay-day loans.

5.5 Analyze concepts of debt management: consolidation, bankruptcy, etc.

Idaho Economics Standard

· Explain basic economic concepts.

· Identify different influences on economic systems.

· Analyze the different types of economic institutions.

· Explain the concepts of good personal finance.

· Build an understanding that all people in the United States have rights and assume responsibilities.

RESOURCES:

Activity Guide

5.0
Activity 38, 1, 39
5.1
Activity 39, 38, 42, 43, 44, 45
5.1.1
Activity 40, 41
5.1.2
Activity 41, 38, 39
5.2
Activity 42, 43, 44
5.3
Activity 43, 44
5.4
Activity 44
5.5
Activity 45
Textbooks and books

· Lowe, R. E., Malouf, C. A., Jacobson, A. R. (2003).  Consumer education & economics (5th ed.).  Peoria, IL:  Glencoe/McGraw-Hill.

Guest Speakers

· Loan officer
· Credit manager

· Someone who is in debt or has been bankrupt

· Someone who is debt-free
Websites

· National Foundation for Credit Counseling http://www.nfcc.org 
· Myths and Truths About Personal Finance http://www.daveramsey.com/the_truth_about/credit_card_debt_3478.html.cfm 
6.0 Explain aspects and connections of domestic and foreign (global) economics.

6.1 Identify economic systems.

6.2 Compare economic systems.

6.3 Explain government’s role in economic systems.

6.4 Determine principles of taxes.

6.5 Identify and explain business cycles.

6.6 Characterize trade between nations.

6.7 Explain determination of the National Debt.

6.8 Determine aspects of unemployment.

Idaho Economics Standard
· Explain basic economic concepts.

· Identify different influences on economic systems.

· Build an understanding that all people in the United States have rights and assume responsibilities.

· Build an understanding of multiple perspectives and global interdependence.
RESOURCES:

Activity Guide

6.0
Activity 46, 1, 47, 48, 50
6.1
Activity 47, 48, 49, 50, 51, 52, 53
6.2
Activity 48
6.3 
Activity 49
6.4
Activity 50, 49
6.5
Activity 51
6.6
Activity 52, 47, 48, 50, 52
6.7
Activity 53, 48
6.8
Activity 54
Textbooks and books

· Lowe, R. E., Malouf, C. A., Jacobson, A. R. (2003).  Consumer education & economics (5th ed.).  Peoria, IL:  Glencoe/McGraw-Hill.
Guest Speakers

· State senator
· Local government official

· Import dealer
Websites

· Dollar cost of war in Iraq and Afghanistan: http://costofwar.com 
· Information and activities about the U.S. Treasury relating to personal, institution, and government:  http://www.treasurydirect.gov 

· Federal Citizen Information Center  http://www.pueblo.gsa.gov/teachers 

· Country Reports http://www.countryreports.org 
Video/DVD
· It’s a Wonderful Life  Capra, F. (director/producer).  It’s a wonderful life (Motion picture 1946).  United States:  RKO Radio.  Among other things, depicts the business cycle.

Activity 1
Concepts and Vocabulary Grades 9-12
Learning outcomes fulfilled by this activity:  
1.0
Recognize consumer roles, rights and responsibilities.

Economics:

Explain basic economics concepts.
Also:

2.0
Identify and research careers in Personal and Family Finance/Economics.
3.0
Develop money management skills.

4.0
Examine principles of saving and investing.

5.0
Understand aspects of credit and debt.

6.0
Explain aspects and connections of domestic and foreign (global) economies.

Return to (TOC)
Concepts and Vocabulary Grades 9-12 (Idaho Content Standards)
Economics

economics

microeconomics

macroeconomics

buyers

sellers

scarcity

opportunity cost

basic economic questions

capital

entrepreneurship

economic policies

capitalism

socialism

communism

traditional system

command system

free market system

laissez faire

business structure

market structure

financial market

financial institution

labor union

monetary policy

fiscal policy

business cycle

competition

budget

interest

investment

credit

debt

taxation

personal fiscal management

Civics and Government

mixed economy

monopoly

trust

regulatory policy

regulatory commission
Federal Reserve

Global Perspectives
Global economic interdependence

Imports

Exports

GATT

NAFTA

WTO
Activity 2
Rokeach Values Survey, Values

Learning outcomes fulfilled by this activity:
1.1
Participate in a process of values clarification.
Economics:
Identify different influences on economic systems.
Also:
1.2
Distinguish between and define personal needs and wants.

1.3
Establish clear financial and/or lifestyle goals.

Return to TOC
Rokeach Values Survey
On the following pages are two lists of values, each in alphabetical order.  Each value is accompanied by a short description and a blank space.  Your goal is to rank each value in its order of importance to you for each of the two lists.  Study each list and think of how much each value may act as a guiding principle in your life.

To begin, select the value that is of most importance to you.  Write the number 1 in the blank space next to that value.  Next, choose the value is of second in importance to you and write the number 2 in the blank next to it.  Work your way through the list until you have ranked all 18 values on this page.  The value that is of least importance to you should appear in Box 18.

When ranking, take your time and think carefully.  Feel free to go back and change your order should you have second thoughts about any of your answers.  When you have completed the ranking of both sets of values, the result should represent an accurate picture of how you really feel about what’s important in your life.

(After ranking your values, write down your top 5-12 values.  With a partner compare your values.  Defend why you have chosen your values.  Were your results the same or different, and why?
1.

2.

3.

4.

5., etc.
Terminal values

_____
A COMFORTABLE LIFE (a prosperous life)

_____
AN EXCITING LIFE (a stimulating, active life)

_____
A SENSE OF ACCOMPLISHMENT (lasting contribution)

​​​​_____
A WORLD AT PEACE (free of war and conflict)

_____
A WORLD OF BEAUTY (beauty of nature and the arts)

_____
EQUALITY (brotherhood, equal opportunity for all)

_____
FAMILY SECURITY (taking care of loved ones)

_____
FREEDOM (independence, free choice)

_____
HEALTH (physical and mental well-being)

_____
INNER HARMONY (freedom from inner conflict)

_____
MATURE LOVE (sexual and spiritual intimacy)

_____
NATIONAL SECURITY (protection from attack)

_____
PLEASURE (an enjoyable, leisurely life)

_____
SALVATION (saved, eternal life)

_____
SELF-RESPECT (self-esteem)

_____
SOCIAL RECOGNITION (respect, admiration)

_____
TRUE FRIENDSHIP (close companionship)

_____
WISDOM (a mature understanding of life)

When you have finished ranking all 18 values, turn the page and rank the next 18 values in the same way.  Please do each page separately.

Study the list carefully then place a 1 next to the value which is the most important to you.  Place a 2 next to the value which is next most important, etc.  The value which is the least important should be ranked 18.

Instrumental Values

_____
AMBITIOUS (hard-working, aspiring)

_____
BROADMINDED (open-minded)

_____
CAPABLE (competent, effective)

​​​​_____
CLEAN (neat, tidy)

_____
COURAGEOUS (standing up for your beliefs)

_____
FORGIVING (willing to pardon others)

_____
HELPFUL (working for the welfare of others)

_____
HONEST (sincere, truthful)

_____
IMAGINATIVE (daring, creative)

_____
INDEPENDANT(self-reliant, self sufficient)

_____
INTELLECTUAL (intelligent, reflective)

_____
LOGICAL (consistent, rational)

_____
LOVING (affectionate, tender)

_____
LOYAL (faithful to one’s friends, group)

_____
OBEDIENT (dutiful, respectful)

_____
POLITE (courteous, well-mannered)

_____
RESPONSIBLE (dependable, reliable)

_____
SELF-CONTROLLED (restrained, self-disciplined)

You have now completed all the questions.  

Source:  Annette Bunce and www.cbe.wwu.edu/kristityran/MGMT313/Rokeach%20Value%20Survey.DOC
Values  





(Source:  Lisa Haeberle)
“A value is a fundamental belief or practice about what is desirable, worthwhile, and important to an individual.  Values are influenced by family, friends, teachers, religious affiliations, work/career, media, and law.  People have different values which guide individual daily decisions.  These decisions may have an effect on their financial situation. For example, if a person values financial security, he/she may focus on saving, investing, and/or finding a good job” (Take Charge of America).
Who influences your values?  (family, friends, teachers, religious belief, work/career, media, laws)

What influences your values?  (financial security, health, relationships, experiences we have had throughout our lives)
Please list five values that are very important to you and how these values influence the goals you set.
(Examples:  If you value physical things, what would you save from a burning house?)

Using your values, please write a mission statement for you at this time in your life.
Values:
1.

2.

3.

4.

5.

Mission Statement:

Activity 3
Anticipation Guide; Maslow’s Hierarchy
Learning outcomes fulfilled by this activity:
1.2
Distinguish between and define personal needs and wants.

Economics:

Identify different influences on economic systems.
Also:
3.1
Define and understand concepts and issues relating to the economy and the consumer.
3.1.1
Identify life span economic needs including unexpected expenses, family decisions, accidents, taxes (property, sales, FICA, state, federal), including record-keeping.

Return to TOC
Anticipation Guide:  
You are stranded on a deserted island.  In the column to the left take the pre-test.  Mark the things you agree or disagree are most needed in this situation.  
Pre









Post
Agree

Disagree

Statements 


Agree

Disagree

_____

_____
…binoculars to look for ships.


_____

_____

_____

_____
…matches.




_____

_____

_____

_____
…food and water.



_____

_____

_____

_____
…wood.




_____

_____

_____

_____
…pen, paper, bottle with a cap.

_____

_____

_____

_____
…shelter.




_____

_____

_____

_____
…hiking boots.




_____

_____

_____

_____ …towel.





_____

_____

_____

_____ …clothing for protection.


_____

_____

_____

_____ …survival guide.



_____

_____

_____

_____ …clock or calendar.



_____

_____

Discuss:  Have students take the pretest. As a class, discuss some of the students’ choices.  Determine what would be needed to sustain life on the island; discuss needs and wants relevant to the students’ daily lives.  After the discussion, have students take the post test; see if their answers are the same as their pre-tests.

Reflection paper for Cast Away.
Assignment:

Compose a short essay (typed—Times New Roman or similar—size 12 font—one page; handwritten, two pages, one side only, five paragraphs) with the possible following ideas and themes behind the video.  Use APA Standards for writing.  Connect your own needs vs. wants and values and standards with your personal goals.  Remember this is an Economics class.$$$

Due:  __________
1. Use Abraham Maslow’s Hierarchy of Needs to explain how Noland’s needs and wants changed.

2. In the beginning, Chuck Noland values “time” over everything including family and his girlfriend.  How do his values and standards change after the airplane wreck?

3. Describe how Chuck Noland’s struggle to survive helps him find himself.

4. Using symbolism, explain how the FedEx package with the wings saves his life.

5. Your decision.
Source:  Annette Bunce
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Hierarchy of Needs

The Five Levels of Maslow's Hierarchy of Needs

By Kendra Van Wagner, About.com

Psychologist Abraham Maslow first introduced his concept of a hierarchy of needs in his 1943 paper “A Theory of Human Motivation”1 and his subsequent book, Motivation and personality.2 This hierarchy suggests that people are motivated to fulfill basic needs before moving on to other needs.

Maslow’s hierarchy of needs is most often displayed as a pyramid, with lowest levels of the pyramid made up of the most basic needs and more complex needs are at the top of the pyramid. Needs at the bottom of the pyramid are basic physical requirements including the need for food, water, sleep and warmth. Once these lower-level needs have been met, people can move on to the next level of needs, which are for safety and security.

As people progress up the pyramid, needs become increasingly psychological and social. Soon, the need for love, friendship and intimacy become important. Further up the pyramid, the need for personal esteem and feelings of accomplishment become important. Like Carl Rogers, Maslow emphasized the importance of self-actualization, which is a process of growing and developing as a person to achieve individual potential.

Types of Needs
Maslow believed that these needs are similar to instincts and play a major role in motivating behavior. Physiological, security, social, and esteem needs are deficiency needs (also known as D-needs), meaning that these needs arise do to deprivation. Satisfying these lower-level needs is important in order to avoid unpleasant feelings or consequences.

Maslow term the highest-level of the pyramid a growth need (also known as being needs or B-needs). Growth needs do not stem from a lack of something, but rather from a desire to grow as a person.

Five Levels of the Hierarchy of Needs There are five different levels in Maslow’s hierarchy of needs:

Physiological Needs
These include the most basic needs that are vital to survival, including the need for water, air, food, and sleep. Maslow believed that these needs are the most basic and instinctive needs in the hierarchy because all needs become secondary until these physiological needs are met. 

Security Needs
These include needs for safety and security. Security needs are important for survival, but they are not as demanding as the physiological needs. Examples of security needs include a desire for steady employment, health insurance, safe neighborhoods, and shelter from the environment. 

Social Needs
These include needs for belonging, love, and affection. Maslow considered these needs to be less basic than physiological and security needs. Relationships such as friendships, romantic attachments and families help fulfill this need for companionship and acceptance, as does involvement in social, community or religious groups. 

Esteem Needs
After the first three needs have been satisfied, esteem needs become increasingly important. These include the need for things that reflect on self-esteem, personal worth, social recognition, and accomplishment.

Self-actualizing Needs
This is the highest level of Maslow’s hierarchy of needs. Self-actualizing people are self-aware, concerned with personal growth, less concerned with the opinions of others, and interested in fulfilling their potential.
What Is Self-Actualization?

What exactly is self-actualization?  Located at the peak of Maslow’s hierarchy, this high-level need is described in the following way:

"What a man can be, he must be. This need we may call self-actualization…It refers to the desire for self-fulfillment, namely, to the tendency for him to become actualized in what he is potentially. This tendency might be phrased as the desire to become more and more what one is, to become everything that one is capable of becoming."1
While Maslow’s theory is generally portrayed as a fairly rigid hierarchy, Maslow noted that the order in which these needs are fulfilled does not always follow this order.1 For example, he notes that for some individuals, the need for self-esteem is more important than the need for love. For others, the need for creative fulfillment may supersede even the most basic needs. 

Characteristics of Self-Actualized People

In addition to describing what is meant by self-actualization in his theory, Maslow also identified some of the key characteristics of self-actualized people.
Acceptance and Realism: Self-actualized people have realistic perceptions of themselves, others and the world around them.

Problem-centering: Self-actualized individuals are concerned with solving problems outside of themselves, including helping others and finding solutions to problems in the external world. These people are often motivated by a sense of personal responsibility and ethics.

Spontaneity: Self-actualized people are spontaneous in their internal thoughts and outward behavior. While they can conform to rules and social expectations, they also tend to be open and unconventional.

Autonomy and Solitude: Another characteristic of self-actualized people is the need for independence and privacy. While they enjoy the company of others, these individuals need time to focus on developing their own individual potential.

Continued Freshness of Appreciation: Self-actualized people tend to view the world with a continual sense of appreciation, wonder and awe. Even simple experiences continue to be a source of inspiration and pleasure.

Peak Experiences: Individuals who are self-actualized often have what Maslow termed peak experiences, or moments of intense joy, wonder, awe and ecstasy. After these experiences, people feel inspired, strengthened, renewed or transformed.3
Criticisms of Maslow’s Hierarchy of Needs:
While some research showed some support for Maslow’s theories, most research has not been able to substantiate the idea of a needs hierarchy. Wahba and Bridwell reported that there was little evidence for Maslow’s ranking of these needs and even less evidence that these needs are in a hierarchical order.4
Other criticisms of Maslow’s theory note that his definition of self-actualization is difficult to test scientifically. His research on self-actualization was also based on a very limited sample of individuals, including people he knew as well as biographies of famous individuals that Maslow believed to be self-actualized, such as Albert Einstein and Eleanor Roosevelt. Regardless of these criticisms, Maslow’s hierarchy of needs represents part of an important shift in psychology. Rather than focusing on abnormal behavior and development, Maslow’s humanistic psychology was focused on the development of healthy individuals.

References:

1 Maslow, A. H. (1943). A Theory of Human Motivation, Psychological Review 50, 370-96.

2 Maslow, A.H. (1943). Motivation and personality. New York: Harper.

3 Maslow, A. (1970). Motivation and personality (2nd ed.). New York: Harper & Row.

4 Wahba, M.A. & Bridwell, L.G. (1976). Maslow reconsidered: A review of research on the need hierarchy theory. Organizational Behavior and Human Performance , 15, 212–240. 
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More activities:

Maslow—write a paper about Maslow’s Hierarchy explaining one or more of the levels and why you think it is valuable or not valuable information.

Pair-share:  Have students work with a partner.  Give the students 5 minutes to discuss and share and list the things each wants to have in their daily or future lives.  Write “wants” on the board, underneath list a few of the items the students have decided upon.

With their partners, have students discuss needs.  Make a list of those items. Do any of the “want” items fall into the “needs” category?

Discussion:  Distinguishing between needs and wants often creates or uncovers emotional barriers for persons considering their budgets/spending plans.  The desire to have what we “want” sometimes overshadows the basic concept of what is needed.  For example: we need food, but what do we need to eat?  Do any of us eat the same foods day after day?  Think about school lunch, what is the range of diversity of the food offered?  There are usually many choices offered, even though we need only basic foods each day.

We like having choices.  Sometimes sticking only to what we need is seen as a limitation rather than a way to be in control.  

Consider:  the world is full of things (i.e. new inventions, more knowledge, etc.) because of people who wanted something more.  In many cases, our lives are made better by their accomplishments.  Our own desires come into play in developing our lives.  Are we content to settle only for what we need?  Will our wants make us better or will they make us poor or keep us in debt?  It is up to each of us to determine if what is needed/wanted is something we should pursue.

Create: 

· Using magazine pictures, drawings, etc., have students make an 8x11 ½ collage or technology-based collage, divided into two parts, that shows their personal wants and needs.

· Have students determine a list of basic needs possibly including food, shelter, clothing, transportation, communication.  Under each, have students list what is needed for that particular item.

· Example:  transportation:  walk, bike, bus, car pool, own one car, own two cars, etc.  What is needed?  The students’ answers will give them insight into the standards they set for themselves.

Activity 4
Set Goals; SMART Goals

Learning outcomes fulfilled by this activity:
1.3
Establish Clear Financial Goals
Economics:

Identify different influences on economic systems.
Explain the concepts of good personal finance.
Also:

3.2
Utilize resources and goals in financial planning.
3.2.1
Establish a spending plan.

Return to TOC
Goal setting

Have students identify their financial goals for today and/or this week.  Have students list their financial goals for the year in order of importance to them.
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Begin by asking students to look over their goals and pick one to work with for this activity.   Ask, “Why you want to set this goal?  What are you working toward?  What are the possibilities?”
Help students understand that goals should have the following qualities.  Goals should be:

· well-defined

· simple

· significant
· strategic (a goal could have more than one positive outcome)
· rational

· tangible (can you see it? hear it? smell it? touch it?)

· written

· shared (not with someone who will ridicule you, but with someone who will encourage you and possibly act as a coach)

· consistent with your values
Goals should be reviewed at least once per week, but daily if possible.  Doing so will help you review what you need to be doing in order to reach the goal.
Create a storyboard:  a visual image of what you are trying to achieve such as a picture or a collage of pictures or words and dates that will keep you on track.
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SMART Goals:
SMART Goals are Specific, Measureable, Action-oriented, Realistic, and Time and resource-constrained.  Set reasonable deadlines.  Break it down into specific obtainable steps to reach the goal.
Write a financial SMART goal.

Specific
To be specific, state exactly what is to be done with the money involved in the goal.

· Example:  I plan to save for a down payment on a new car.

What specific item are you saving for?
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Measurable
To make a goal measurable, write the exact dollar amount the goal is for.

· Example:  I plan to save $5,000 for a down payment on a new car.
How much would you like to save?
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Attainable
To make the goal attainable, determine how the goal can be reached.  This is often determined by an individual’s budget.
· Example:  I plan to save $5,000 for a down payment on a new car by saving $200 from every paycheck.

How are you going to reach this goal?


Realistic
Be realistic.  Do not set the goal for something unattainable or unrealistic.  If a person is working and barely meeting their immediate needs, saving $5,000 for a new car is not something they can afford.
Is the goal realistic?  Why or why not?

Time Bound
To make the goal time bound, specifically state when the goal needs to be reached.  This is influenced by how attainable the goal is.

· Realistically, a person cannot save $5,000 for a new car by only taking $200 out of their paycheck within six months.

When will you reach your goal?

The final goal example:
· I plan to save $5,000 for a down payment on a new car by saving $200 from every paycheck for two years.
What is your final goal statement?
______________________________________________________________________________
______________________________________________________________________________
______________________________________________________________________________

Source:  Lisa Haeberle
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Activity 5
Federal Consumer Protection Laws
Learning outcomes fulfilled by this activity:
1.4
Understand and identify rights and responsibilities concerning: consumers, workers, citizens, and government.
Economics:
Build an understanding that all people in the United States have rights and assume responsibilities.

Also:

1.5
Determine conditions of dishonesty concerning fraud, identify theft, and deception and demonstrate conditions of self-protection against such.
1.5.1
Understand terms and actions concerning: labeling, truth-in-advertising, “buyer beware”, and other potentially deceptive issues.

1.6
Understand the process and effective use of consumer complaints and venues of consumer protection.

Return to TOC
Federal Consumer Protection Laws

Discuss Federal Consumer Protection Laws.  Some are listed below.
· Fair Packaging and Labeling Act

· Food, Drug, and Cosmetic Act

· Federal Hazardous Substances Labeling Act

· Child Protection and Toy Safety Act

· Automobile Information Disclosure Act
· Textile Fiber Products Identification Act

· Magnuson-Moss Warranty Act

· Truth in Savings Act

· Truth in Lending Act

· Equal Credit Opportunity Act

· Fair Credit Billing Act

· Fair Credit Reporting Act

· Financial services Modernization Act

Have students research (individually or working together) each Act and report to the class.  Create a brochure, PowerPoint or other technology-based presentation to illustrate the findings.  Be prepared to answer questions.
Federal Consumer Protection Law __________________________________________________
· Describe what the Federal Law does (detailed explanation).
· What federal agency enforces the law?

· How does the law help you as a consumer?  What benefits does it have?

· What could happen if we didn’t have this law?  Give two examples.

Suggested websites:

· Just type in “the Law” for a search of sites.

· www.fda.gov
· www.ftc.gov
· www.cpsc.gov
· www.hhs.gov
· www.brook.edu/dybocroot/gs/cps/50ge/endeavors/consumer.htm 

Alternate activity:  Hold “Consumer Court.”  Choose a student to be the judge and students to be the plaintiff(s).  Present a case, use the laws to determine the outcome.  See worksheet below.
Source:  Annette Bunce
Consumer Court
Directions:

You are to decide a case in a consumer court.  Read the description of the problem and decide which side should win.  Write your decision in the space provided and then explain it.  Compare your decisions to those of your classmates.

Case 1
Plaintiff:  I ordered this diamond ring advertised on television, but the advertisement made the ring look bigger than it really is.


Defendant:  We stated the ring’s carat size in our commercial.


I vote in favor of the  ______________________________________________________________________________

Explanation:  _____________________________________________________________________________________

_______________________________________________________________________________________________
Case 2
Plaintiff:  My next door neighbor reached over the fence and cut all the branches off my favorite weeping willow tree.


Defendant:  When the wind blew, the branches scratched against my house and kept me awake at night.  I have the right to some peace and quiet.


I vote in favor of the  ____________________________________________________________________________

Explanation:  __________________________________________________________________________________

_____________________________________________________________________________________________
Case 3
Plaintiff:  I got a permanent wave at Hair Today Beauty Salon, and now I look like I was attached with an egg beater.

Defendant:  I think she looks lovely.  She asked for the latest fashion, and that’s what she got.

I vote in favor of the  ____________________________________________________________________________

Explanation:  __________________________________________________________________________________

_____________________________________________________________________________________________
Case 4
Plaintiff:  The used bicycle I bought was advertised as being in excellent condition, but the wheel fell off the first time I rode it.

Defendant:  A used bicycle has obviously been ridden before.  It’s natural to have a few problems with it.

I vote in favor of the  ______________________________________________________________________________

Explanation:  ____________________________________________________________________________________

_______________________________________________________________________________________________
Case 5
Plaintiff:  The salesperson told me that this coat was leopard fur, but the spots came off the first time I had it cleaned.

Defendant:  The fine print of our newspaper advertisement said, “genuine simulated leopard fur.”  It’s not our fault if she doesn’t understand English.

I vote in favor of the  ______________________________________________________________________________

Explanation:  ____________________________________________________________________________________

_______________________________________________________________________________________________
Activity 6
Self-Protection
Learning outcomes fulfilled by this activity:
1.5 
Determine conditions of dishonesty concerning fraud, identity theft, and deception and demonstrate conditions of self-protection against such.
Economics:
Build an understanding that all people in the United States have rights and assume responsibilities.

Also:

1.4
Understand and identify rights and responsibilities concerning: consumers, workers, citizens, and government.
1.5.1
Understand terms and actions concerning: labeling, truth-in-advertising, “buyer beware,” and other potentially deceptive issues.

Return to TOC
Self-protection

· Have students read newspaper classified ads containing job opportunities for work-at-home or fantastic business opportunities that do not give much information.  Discuss these opportunities and determine if they are legitimate.

· Examples of current situations:

· Health-related fraud.

· Swine Flu protection:  shampoo kit, $199.  Provides a silver coating to body.

· Sell gold through the mail.  The gold is worth more when taken to a legitimate buyer.

· eBay

· Other situations in which self-protection is vital:

· Facebook and/or MySpace.  Your life is online for anyone to see.  How can you protect yourself on these sites?

· Example of worker who was fired for missing work for “illness.”  On Facebook, he said he was not really sick.  The boss read it.

· Prospective employers search these sites.  If they find your image on these sites is not in keeping with their company’s expectations, they may not hire you.

· Cell phones.  “Sexting.”  Not only are cell phones misused during school, some activities such as “sexting” (sharing nude photos) is against the law.  It is a felony to be in possession of and/or distribute these types of photos of or to children under 18-years-of-age.
· Be-the-Sleaze:  students have a product to “sell” to the class.  They will try to sell the product using whatever means they can think of—false advertising.  Discuss the methods used and apply to real-life situations.  (source:  Annette Bunce)

· Identity Theft:  discuss various sources of identity theft such as

· trash

· cards (credit cards, hotel key cards—see information below)

· Internet

· Show identity theft commercials and discuss.
Other activity:

· Students can locate contact information (phone, internet, etc.) agencies that are designed to be of service to consumers.  For example, the Federal Trade Commission (FTC), The United States Department of Agriculture (USDA).  How do they help consumers?

· National Do-Not-Call Registry:  https://www.donotcall.gov On this site, you may register phone numbers of your home phone or cell phone.  Telemarketers may not call registered numbers—ever.  It does not expire.
Hotel “KEY” Cards
Ever wonder what is on your magnetic key card?
Answer:

· Customer’s name

· Customer’s partial home address

· Hotel room number

· Check-in and check-out dates

· Customer’s credit card number and expiration date!

When you turn the cards into the front desk, your personal information is there for anyone to access by simply scanning the card in the hotel scanner.  For instance, an employee could use the information to go shopping at your expense.
Hotels do not erase the information on these cards until it is re-issued to the next hotel guest.  At that time, the new guest’s information is electronically “overwritten” on the card and the previous guest’s information is erased.  But, until the card is rewritten, it is usually kept in a drawer at the front desk with your information on it.
To avoid having your information abused:
· Keep the cards, take them home with you, or destroy them.

· Destroy by cutting through the magnetic strip, or passing a magnet across the magnetic strip several times (if it does not open the door after this, it is erased).

· NEVER leave them behind in the room or room wastebasket and NEVER turn them in to the front desk when you check out of a room.  They will not charge your for the card (it’s illegal).

Following the above advice will ensure you are not leaving your valuable personal information for dishonest people to obtain and abuse.
Information courtesy of Pasadena Police Department.
Source:  Annette Bunce
Activity 7
Labels and Ads

Learning outcomes fulfilled by this activity:
1.5.1
Understand terms and actions concerning labeling, truth in advertising, “buyer beware,” and other potentially deceptive issues.

Economics:


Identify different influences on economic systems.

Build an understanding that all people in the United States have rights and assume responsibilities.
Also:
1.4
Understand and identify rights and responsibilities concerning:  consumers, workers, citizens, and government.

1.5
Determine conditions of dishonesty concerning fraud, identify theft, and deception and demonstrate conditions of self-protection against such.

1.5.2
Identify potentially problematic technological conditions such as Internet website security issues.
1.6.1
Demonstrate use of Consumer Reports.

Return to TOC
Labels & Ads

· Have students each bring in or tell about an advertisement (include Internet ads).  As a class, discuss whether the ad is fraudulent or deceptive.  Determine what can be done to keep oneself from “buying into” such ads.  Consider ads that may be bait and switch, false promise of free gifts, deceptive pricing, hidden catches.
· Discuss some warnings that an ad may be deceptive or fraudulent:  you don’t know who is sponsoring the ad; you must pay to receive information or “services” that are vague;  high-pressure tactics such as “today only,” or “good only for the next hour;” etc.
· Have students each bring in either a nutritional or clothing label.  Discuss the aspects of each.  For example, look at labels for items such as flavored water and soda.
· Have students make up a label on an 8x11 sheet of paper for a product of their choosing.  Present to class.  Discuss the label. Does it conform to lawful aspects of labeling?
· Provide pop—read and discuss the label.  Calories?  How many servings, etc.

· Define and discuss coupons and their proper use (as per small print)

· Internet coupons.  Some places no longer accept Internet coupons.  Why?  (multiple printings, fake, etc.)

· Doubling up coupons and multiple product purchasing, is it legal?

· Make sure you can use the food you are purchasing, otherwise are you saving any money?  
Activity 8
Issues: Online?  At Home?
Learning outcomes fulfilled by this activity:
1.5.2
Identify potentially problematic technological conditions such as Internet website security issues.
Economics:

Identify different influences on economic systems.

Build an understanding that all people in the United States have rights and assume responsibilities.
Also:
1.4
Understand and identify rights and responsibilities concerning  consumers, workers, citizens, and government.

1.5
Determine conditions of dishonesty concerning fraud, identify theft, and deception and demonstrate conditions of self-protection against such.

1.5.1
Understand terms and actions concerning: labeling, truth in advertising, “buyer beware,” and other potentially deceptive issues.
Return to TOC
Issues: Online? At Home?

The following website, http://www.onguardonline.gov/topics/online-shopping.aspx, offers facts and information to keep yourself safe while shopping online.  One important point it does not mention is when paying by credit card, check to see if there is an “s” after the http in the address line.  “https” indicates it is a secure site.  If there is no “s,” it is not secure and anyone could be monitoring your transaction and possibly obtain your credit card information.

Computer lab:  
· Consider buying an item such as a cell phone, snowboard, shirt or other item, online.  Choose an Internet site.  Check for security features.  Who maintains the site?  Is it current?  Is it secure?

· Discuss websites in which students may participate which contain personal information.   Internet sites such as these often have ads targeted towards their age group.  What are some of the potential problems with such ads?  (possibly fraudulent, possibly link to other questionable sites, etc.).
· Visit a bank’s website.  Usually a bank website tells the user what features make it safe for use; discuss the online features of the site.  Is it safe?  What makes it safe?  
· http://www.onguardonline.gov/games/online-lineup.aspx Game gives an example of wording to watch out for.
Other activities:

· Discuss home shopping problems:  shipping charges, addiction, impulse purchasing, security issues, etc.
Activity 9
Consumer Complaints/Protection
Learning outcomes fulfilled by this activity:
1.6
Understand the process and effective use of consumer complaints and venues of consumer protection.
Economics:

Identify different influences on economic systems.

Build an understanding that all people in the United States have rights and assume responsibilities.
Also:
1.4
Understand and identify rights and responsibilities concerning consumers, workers, citizens, and government.

1.5
Determine conditions of dishonesty concerning fraud, identify theft, and deception and demonstrate conditions of self-protection against such.

1.5.1
Understand terms and actions concerning: labeling, truth in advertising, “buyer beware,” and other potentially deceptive issues.

1.5.2
Identify potentially problematic technological conditions such as Internet website security issues.

Return to TOC
Consumer Complaints/Protection

· Better Business Bureau http://www.bbb.org  Find out what this valuable resource does and why.

· Students write an acceptable letter of complaint for a real situation.

· Research the office of the state Attorney General.  Report each duty to class.
· Extended warranties:  are they worth the cost?  Research and present findings.

· Guest speaker: talk about support services, center partners, using them properly.

· What should you do if something doesn’t work?  Give an actual example, perhaps faulty equipment like a jump drive that doesn’t work.  When should an item be returned?  Sometimes we have complaints because we have not used the item properly or read the instruction manual.  Check out possibilities of misuse before complaining or sending an item back.
Activity 10
Consumer Reports
Learning outcomes fulfilled by this activity:
1.61
Demonstrate use of Consumer Reports.

Economics:

Identify different influences on economic systems.

Build an understanding that all people in the United States have rights and assume responsibilities.
Also:
1.4
Understand and identify rights and responsibilities concerning:  consumers, workers, citizens, and government.

1.5
Determine conditions of dishonesty concerning fraud, identify theft, and deception and demonstrate conditions of self-protection against such.

1.5.1
Understand terms and actions concerning: labeling, truth in advertising, “buyer beware,” and other potentially deceptive issues.

1.5.2
Identify potentially problematic technological conditions such as Internet website security issues.

1.6
Understand the process and effective use of consumer complaints and venues of consumer protection.

Return to TOC
Consumer Reports
Obtain a copy of Consumer Reports.  Demonstrate its uses and value to the students.
· Student can develop their own product using guidelines of that kind of product from Consumer Reports.

· Bring your best product.  Students bring in an item then tell why they think it is the best.  What do you buy and why do you buy it?  Students then research their favorite products using Consumer Reports.  Present findings.
· Taste Testers:  Bring in different brands of chocolate.  Compare.
· Obtain four brands of the same product and compare them for consumer use.  For example, obtain four brands of corn chips.    Compare taste, crunch, price, amount, anything that would be considered in buying this product.  Use a data table to record results. Rate each product as it would be done in Consumer Reports.
Create a PowerPoint or other technology-based presentation showing findings about the product(s).
Activity 11
Research Careers, Welcome to the World of Work
Learning outcomes fulfilled by this activity:
2.0  Identify and Research Careers in Personal & Family Finance/Economics
Economics:

Identify different influences on economic systems.
Also:

2.1
Complete an interest inventory to identify personal strengths.

Return to TOC
Other activities:  
· CIS questionnaire
· Guest speaker(s):  

· a father/mother who is a successful family manager

· financial planner for an event or charity

· Bank teller

· National Guard

Research Careers

Suggested website:  Career Investigation System (CIS) Idaho Career Information System http://www.cis.idaho.gov or www.idahocis.org 
· Using the Career Information System (CIS) at www.idahocis.org (user name and password may be obtained from your school), complete the career focus under Exploration.  Keep in mind that your responses will filter out possible career choices.  Print after you are finished.

· Return to the CIS home page and click on occupations.  Enter in a keyword search for education.  Choose at least three possible educational careers of interest out of the list.

· Complete a fact sheet summary, one for each education career you have chosen.  Please include the following information:

· current employment demands and the future job outlook (future employment possibilities)

· salary and pay range

· general job description

· specific and common activities performed on the job

· working conditions

· licensing and certification requirements

· hiring practices

· required knowledge, skills, and abilities

· preparation—education and training

· where you can get the training

· Research the technical training facility or university of interest to you and complete an information sheet in an outline or bullet format addressing the following points:

· top education career interest

· institution name that offers a degree in your career interest

· major course requirements in addition to the general requirements

· current tuition costs

· how long it would take to finish

· where the school is located

CIS GRADING CRITERIA:

Completed a realistic and thorough 
information sort 




0
4
6
8
10
12

Completed a thorough fact sheet for each 

educational career choice



0
12
18
24
30
36

Completed a thorough institution fact sheet
0
8
12
18
24
30

TOTAL








YOUR SCORE _____/78

Welcome to the 
World of Work





Approximate time:  20 minutes

Materials:

· Old neckties—knotted with a large loop that can slip over participant’s head (one for each participant.

· Labels for ties (see list below for Trigger Concepts):  you will need at least two tie tacks for each label.  Paper coasters work well.
Instructions:
· Welcome students to the “world of work” and give each a tie.  Instruct them to slip ties over their head and wear and wear in front so labels (tie tacks) can be seen.

· Tell students to find the individual(s) who is wearing the same label.  After everyone has found a match, partners should talk about their labels.  Instruct each pair to discuss or define the concept on their tie labels.  Ask each pair to share their definitions with the class.
Trigger Concepts:
· You can make interesting “tie tacks” by attaching paper coasters to the ties with safety pins or use large, square, self-sticking labels.  Write your own concepts on these tie tacks.  Here are some trigger concepts to get you started:
· General:  value, need, want, goal, wealth, rich, asset.

· World of Work:  career, resume, interview, minimum wage, paycheck, downsizing, skills, talents.
Adapted and used with permission from “Tie Mixer,” by Tim Jahn, Extension Agent, Cornell Cooperative Extension of Nassau County, New York.

Source:  Annette Bunce

Activity 12
Guest Speaker/National Guard
Learning outcomes fulfilled by this activity:
2.1  Complete an interest inventory to identify personal strengths.
Economics:

Identify different influences on economic systems.


Explain the concepts of good personal finance.

Also:

2.0
Identify and research careers in Personal and Family Finance/Economics.

2.2
Explore conditions necessary to succeeding on the job.
Return to TOC
Guest speaker:  Invite a representative from the National Guard to talk to the students and present their program on Career Directions which includes an interest survey for the students.
Students will be given a booklet.  Using the booklet, students may complete the following assignment.
National Guard:  Career Directions

Name: __________________________

	Assignment
	Points possible
	Points earned
	Checked by

	1.  Interest Inventory
(Career Directions between 8 & 9).
	5
	
	

	2.  What your score means (p. 10-11) Identify your top three scores: _____, _____, _____.
	5
	
	

	3.  Education Expense worksheet (p. 17) CD (complete one public and one private 4-year school and one 2-year and one tech school).
	20
	
	

	4.  Resume (complete pp. 24-25).
	20
	
	

	5.  Job Application (complete pp. 28-29).
	20
	
	

	6.  Complete the College Expense worksheet with a parent.
	30
	
	Parent signature:

	TOTAL POINTS
	100
	
	


Source:  Annette Bunce
Activity 13
Guest Speaker/Student Choice; Balancing Act
Learning outcomes fulfilled by this activity:
2.2
Explore conditions necessary to succeeding on the job.
Economics:


Identify different influences on economic systems.

Explain the concepts of good personal finance.

Build an understanding that all people in the United States have rights and assume responsibilities.

Also:

2.3
Develop employability skills:  job application, resumes, interview preparation.

3.0
Develop money management skills.
Return to TOC
Guest speaker/student choice

Have the students compose a letter requesting a business person and/or employee (voted on by the class) to visit the classroom and explain the aspects of successful employment including attitude, skills, ability and willingness to get along with others.  Explain the term “soft skills” in relation to employment.
The Balancing Act:  Work and Family
Place a check in the column that best represents your opinion about the work and family issue.

	
	Strongly agree
	Somewhat agree
	Somewhat disagree
	Strongly disagree

	1. Women with young children should not work outside the home.
	
	
	
	

	2. Mothers, instead of fathers, should stay home from work to care for sick children.
	
	
	
	

	3. Fathers and mothers should be allowed to take work leave when the family has a new baby.
	
	
	
	

	4. Men and women who hold full-time jobs should divide the child care chores evenly.
	
	
	
	

	5. Men and women who hold full-time jobs should divide the housework evenly.
	
	
	
	

	6. Taking care of aging parents is a job that should be shared equally by adult sons and daughters.
	
	
	
	

	7. If both husband and wife work, her income should be reserved for “extras.”
	
	
	
	

	8. There should be equal pay for equal work in all cases.
	
	
	
	

	9. When a wife makes more money than her husband does, it tends to cause arguments.
	
	
	
	

	10. Men should have slightly higher wages since they have to support their families.
	
	
	
	

	11. Men can be nursery school teachers and nurses.
	
	
	
	

	12. Women can be construction workers and truck drivers.
	
	
	
	

	13. Male managers are better than female managers at making job decisions.
	
	
	
	

	14. There are fewer personality conflicts on the job when a male is in charge.
	
	
	
	


15.  How do you believe work at home and on the job should be divided?  _________________
______________________________________________________________________________

 (Jackson, 1997)

Source:  Career and Personal Development Resource/Activity Guide (August 2002, p. 113).

Activity 14
Guest Speaker and Paper; Video
Learning outcomes fulfilled by this activity:
2.2.1
Examine the rights of workers.
Economics:

Build an understanding that all people in the United States have rights and assume responsibilities.
Also:

2.2  Explore conditions necessary to succeeding on the job.
Return to TOC
Guest speaker and paper:  Invite a Human Resources Director to explain the rights of workers pertaining to their place of employment.  Students will write a paper about the rights of employees.
Video/DVD: 
Norma Rae.  Rose, A., Asseyev, T. (producers).  Ritt, M. (Director) (1979).   Norma Rae (Motion Picture).  United States:  20th Century Fox.

Based on the true story of a young woman who went on strike in order to urge workers to organize a union to encourage better conditions in the factory in which she worked.
Other Activity:

Choose one of the laws of protection (ADA, Equal Pay Act, Equal Opportunity Employment, etc.) from work place discrimination and learn more about it.  When was it enacted?  What are its main provisions?  What happened in the past, or would happen if we did not have this law?

Activity 15
Resume/Interview

Learning outcomes fulfilled by this activity:
2.3
Develop employability skills: job application, resumes, interview preparation.
Economics:
Explain basic economic concepts.

Also:
2.2 
Explore conditions necessary to succeeding on the job.

Return to TOC
Resume/Interview (getting a job)
· Each student fills out a resume.
· Divide students into three-five groups.  Each group is a “business” (rock band, fashion store, tee-shirts, farm, florist, fast food, bank, kite shop, bakery, green house, graphic arts, etc.) looking for someone to hire.  Have each group list what kind of skills they would need in their particular business.  What kind of personality traits?  The businesses will write out a list of questions pertaining to their hiring goals.
· “Randomly” give resumes to the “business owners” (make sure groups will not have their own members’ resumes).  Each group will look over the resumes and choose two-three for interviews.
· Each group then interviews the students whose resumes they have chosen by asking the questions they have written down.  Optional:  You can then have the businesses choose to “hire” someone or not (depending on how it would go over in the class to not be chosen).
· Guest speaker:  Invite a business owner and employee to act out an interview situation (previously practiced) for the class, then speak to the class about what s/he is looking for in an employee.
Activity 16
M&M Energizer Game
Learning outcomes fulfilled by this activity:
3.0
Develop money management skills.
Economics:


Explain the concepts of good personal finance.

Also:

3.2
Utilize resources and goals in financial planning.

4.1
Interpret basic principles of savings and investing procedures.

Return to TOC
m&m Energizer Game

Objective:  Students will share the types of investments they know about, or own, in order to help instructors assess their knowledge of investing.

Instructor:  Have a large bowl of M&M’s® (or individual packages).  Instruct the students to take a handful but not to eat them until further instructed.

· Divide the students into small groups of four or five.

· Ask students to share one fact for each M&M they have, according to the color chart.  Students are free to eat an M&M each time they share a fact with the group.

Color Chart:  (Share types of the following that you are either familiar with or own.)

	Each color of M&M represents a category:
	Ask student to name:
	Examples of what could be named:

	Green
	Types of income investments like savings accounts.
	Passbook savings accounts, U.S. savings bonds, certificates of deposit, money market accounts, corporate and government bonds.

	Brown
	Types of real estate investments.
	Pieces of property, land, home, vacation home, apartment building, time-share malls, apartments, farmland, commercial land, undeveloped land.

	Yellow
	Growth investments.
	Stocks, real estate, mutual funds, collectables.

	Orange
	Collectables.
	Baseball card, paintings, sculptures, classic cars.

	Red
	Types of retirement accounts.
	IRA’s, Roth IRA, 401(K), 403(B), 457K, ESOPs (employee stock-ownership plans),  profit sharing plans, SEP (Simplified Employee Pension plans), annuities.

	Blue
	Types of mutual funds.
	Common stock funds, common and preferred growth funds, income funds, stock income funds, lanced funds, municipal funds, (tax exempt) funds, specialty funds, money market funds, load funds, no load funds.


Instructor follow-up questions:
· What did you learn about investments that surprised you?

· What investments intrigued you to research further?

· Did you learn about any new investments?

University of Idaho

College of Agricultural and Life Sciences

Adapted from the NEFE High School Financial Planning Program by Beverly Healy, Extension Educator—Family & Consumer Sciences.  This is a variation of the M&M Energizer gave in Unit 2 on Careers.
Source:  Annette Bunce.
Other activities:
· Comic Book:  The Story of Money.  (http://www.federalreserveonline.org Publications Catalog). 
· Envelopes:  Show students the “envelope method” of managing money.  Students have an envelope for each of their categories of spending/saving.  For instance:  one envelope may be entitled, “prom”, another “college, ” “clothes,” “MP3 player,” etc.  Money amounts are then designated to each envelope until there is enough for the purchase to be made.  Students can easily see where their money is, they can quickly assess how much more is needed.
Activity 17
Welcome to the Real World
Learning outcomes fulfilled by this activity:
3.1
Define and understand concepts and issues relating to the economy and the consumer.
Economics:


Explain basic economic concepts.


Identify different influences on economic systems.
Also:

3.1.1
Identify life span economic needs including unexpected expenses, family decision, accidents, taxes (property, sales, FICA, state, federal) including record-keeping.
Return to TOC
· Welcome to the Real World:  This is an excellent hands-on activity developed by the University of Idaho Extension Office.  Students interact with career exploration, money management and lifestyle choices.  For information about teaching this two-lesson program in your classroom, please contact an extension agent through http://www.agls.uidaho.edu/fcs/extension.

Activity 18
The Game of Life®
 
Learning outcomes fulfilled by this activity:
3.1.1
Identify life span economic needs including unexpected expenses, family decisions, accidents, taxes (property, sales, FICA, state, federal) including record-keeping.
Economics

Explain basic economic concepts.

Identify influences on economic systems.

Explain the concepts of good personal finance.

Build an understanding that all people in the United States have rights and assume responsibilities.
Also:
3.0
Develop money management skills.

3.1
Define and understand concepts and issues relating to the economy and the consumer.

3.2.2
Determine costs of setting up a household.

Return to TOC
Play The Game Of Life® (Milton-Bradley/Hasbro, 1860). Obtain several game sets, divide students into groups to play.  Play a simplified/shortened version of the game.
Activity 19
Monopoly®
Learning outcomes fulfilled by this activity:
3.1.2
Utilize cost versus benefits analysis as a resource for making buying decisions.
Economics

Explain basic economic concepts.

Identify influences on economic systems.

Explain the concepts of good personal finance.

Build an understanding that all people in the United States have rights and assume responsibilities.
Also:
3.0
Develop money management skills.

3.1
Define and understand concepts and issues relating to the economy and the consumer.

3.1.2
Utilize cost versus benefits analysis as a resource for making buying decisions.

Return to TOC
Play Monopoly® (Parker Brothers/Hasbro, 1907).  Instead of using money with the game, have the students write “checks” to the other players.
Objectives:

· Students will participate with the term, “opportunity cost.”

· Students will practice balancing a check book.

· Students will work with a simple balance sheet.
Students need to keep track of their money and property on a balance sheet.  At the end of the game, their totals must balance:  the income minus expenses must equal the checkbook balance.  Their answers determine the grade for the day.
Optional:  Instead of checks, students could use “debit cards.”

Example of balance sheet:

	Money/property (name or source)
	Check number:
	Income (received/sold)

(+):


	Expenses (paid/bought)

(-):
	Balance

	Begin game
	
	$500
	
	

	Park Place
	1
	
	$350
	$150

	Pay Day
	
	$200
	
	$350

	Park Place
	
	$400
	
	$550

	
	
	
	
	

	Totals:
	
	$1100
	$350
	$750


Source:  Annette Bunce
Activity 20
What is Your Money Personality?/Howard Gardner
Learning outcomes fulfilled by this activity:
3.1.3
Identify individual money personality.
Economics

Explain basic economic concepts.

Identify influences on economic systems.

Explain the concepts of good personal finance.

Also:
3.0
Develop money management skills.

3.1
Define and understand concepts and issues relating to the economy and the consumer.

3.2
Utilize resources and goals in financial planning.

Return to TOC
Ideas for using Gardner’s Theory of Multiple Intelligences:

· Discuss Howard Gardner’s Theory of Multiple Intelligences as it may relate to money personalities.

· Make a PowerPoint using the information given below.

· Make a laminated copy of the Multiple Intelligences picture by Mark R. Kaser for each student.  Students keep it and use it to help them plan activities in each area to accommodate learning styles of their students.

What is your money personality?

This activity is just for FUN.  There are no right or wrong answers.  Hopefully, you will see how personalities can play a part in how we spend our money:  wisely or unwisely.
 ~


Look at all the shapes.

Draw the shape that most attracts you, for whatever reason.

Then draw the shape that would be your second choice.

Tell us the reason you are attracted to those shapes.

1.  _____________  Why?  _____________________________________________

2.  _____________  Why?  _____________________________________________

Source:  Annette Bunce
If you picked…

 Square

These people are usually the workers, good with detail.
They tend to be very logical, analytical, and task oriented.
These people are good with budgets.  They seem to be able to stick with a structured plan.


 Rectangle 
These people are usually good with detail, but more flexible than the square personality.
They are organized, team players, and usually very fair people.

These people tend to do the best at making a budget work.  They are flexible enough to make it work, and love to involve other family members.  They are team players, and keep good records.
 Triangle
These people are sharp, powerful, and risk-takers.  They are list-makers, action people
These people usually like to have control in money situations.  They are the people who will take more of a risk in money matters.  They are ready-aim-fire personalities.


 Circle
These people are the lovers, good with people, nurturing.  They are sensitive, like to talk, very social.

These people are very giving; they have a tendency to give a lot to others; they have more difficulty in saying no.  This could be hard on a budget.  They are not selfish people.

 ~
Squiggle
These people are very open-minded, creative, love freedom.  They don’t usually care for a lot of detail.  They change quickly and can be difficult to pin down.  They usually have many friends.
These people usually have the most difficulty following a budget. They like flexibility; can be more of an impulsive spender.  They very much like a good time and get bored easily.
Money Personalities:  Every money personality has good and poor qualities.  The challenge is learning how to bring balance to each style (Money Harmony, Olivia Mellan, 1998)
	Personality
	Description
	Challenge

	Spender

“When the going gets tough, the tough go shopping!”
	1. Do not like to budget.

2. Like to give gifts.

3. Impulse shopper.
	1. Use a spending plan.

2. Once a week or month, put $ into savings.

3. Write down what you spend for one week.  Make a change.

4. Hire a financial planner.

	Money Avoiders

“Budget?  What budget?”
	1. Don’t like money.
2. Pay bills late.

3. Never reconcile checkbook.
4. No investments, no savings.
	1. Keep track of where money is spent.
2. Balance checkbook.

3. Choose 1-2 hour session to pay all bills.

	Hoarder

Scrooge.  “You can’t take it with you!”
	1. Like to save money.
2. Do not like to spend money on self or others—ever!

3. Entertainment and vacation are unnecessary expenses.

4. Invest and save.
	1. Spend money on a frivolous gift for self or spouse.
2. Refrain from reworking budget and see how you can save money spending time.

3. Marry a spender.

	Money Amasser

“All that glitters is gold.”
	1. Loves to buy name brand clothes, drives the best car and wears lots of jewelry.
2. Buys for everyone.

3. Equates money with self-worth.
	1. Spend less than 15 minutes/day checking investments.
2. Engage in activities that don’t involve money.

3. Money = power.

	Money Monk

“Money is the root of all evil.”
	1. Think money is dirty, bad and will corrupt you.
2. Avoids investing money.

3. Baiter.
	1. Buy something wanted.
2. List ways to use money which include others and self.

3. Barter system.

	Binger

(hoarder & spender)

“But, it’s on sale!”
	1. Save—save—spend!
2. Compulsive bargain hunter.

3. Likes to give gifts.
	1. Enjoy money saved.
2. Walk away from things you don’t need.

3. Marry a Hoarder.


Money Personalities
Name:  __________________________________________

Complete the following questions:
 1.  
Which money type or types are you?

2.
How does your money personality cause you difficulty in life, either as an individual or in dealing with your family?

3.
List two things about your relationship to money that you think you might like to change or modify in some way.  These don’t have to be actions or behaviors, they can be feelings or attitudes.



A.



B.
4.
What were your impressions of how your mother dealt with money?  What interactions do you remember between you and your mother concerning money?
5.
What were your impressions of how your father dealt with money?  What interactions do you remember between you and your father concerning money?
6.
If you have siblings, do your parents treat you all the same when it came to money, or are there differences?
7.  
Did any other relatives influence the way you think about money today?  What specific messages did you get from them and how to they affect you today?
8.
How accurately do you understand your family’s economic status?  How does this affect your actions?
Resource:  Money Personalities by Olivia Mellan (1998).
Source:  Annette Bunce
Multiple Intelligences

Linguistic Learner

1. You enjoy word play. Making puns, tongue-twisters, limericks.  
2. You read everything: books, magazines, newspapers, even product labels.  
3. You can easily express yourself either orally or in writing, i.e. you're a good story-teller or writer.  
4. You pepper your conversation with frequent allusions to things you've read or heard.  
5. You like to do crosswords, play Scrabble, or have a go at other word puzzles. 
6. People sometimes have to ask you to explain a word you've used.  
7. In school you preferred subjects such as English, history, and social studies. 
 8. You can hold your own in verbal arguments or debates.  
9. You like to talk through problems, explain solutions, and ask questions.  
10. You can readily absorb information from the radio or audio cassettes. 
Logical/Mathematical

1. You enjoy working with numbers and can do mental calculations. 
2. You're interested in new scientific advances.  
3. You can easily balance your checkbook or do the household budget.  
4. You like to put together a detailed itinerary for vacations or business trips.  
5. You enjoy the challenge of brain teasers or other puzzles that require logical thinking.  
6. You tend to find the logical flaws in things people say and do.  
7. Math and science were among your favorite subjects in school.  
8. You can find specific examples to support a general point of view.  
9. You take a systematic, step-by-step approach to problem-solving.  
10. You need to categorize, group or quantify things to properly appreciate their relevance.
Visual-Spatial

1. You have an appreciation of the arts. 

2. You tend to make a visual record of events with a camera or camcorder. 

3. You find yourself doodling when taking notes or thinking through something. 

4. You have no problem reading maps and navigating.

5. You enjoy visual games such as jigsaw puzzles and mazes. 

6. You're quite adept at taking things apart and putting them back together. 

7. In school you liked lessons in art and preferred geometry to algebra. 

8. You often make your point by providing a diagram or drawing. 

9. You can visualize how things look from a different perspective. 

10. You prefer reading material that is heavily illustrated. 

Bodily-Kinesthetic

1. You take part in a sport or regularly perform some kind of physical exercise.

2. You're quite adept at do-it-yourself.
3. You like to think through problems while engaged in a physical pursuit such as walking or running. 

4. You don't mind getting up on the dance floor.

5. You like the most thrilling rides at the fun fair. 

6. You need to physically handle something to fully understand it.

7. The most enjoyable classes in school were PE and any handicrafts lessons. 

8. You use hand gestures or other kinds of body language to express yourself. 

9. You like rough and tumble play with children. 

10. You need to tackle a new learning experience “hands on” rather than reading a manual or watching a video. 

Musical

1. You can play a musical instrument. 

2. You can manage to sing on key.  

3. Usually, you can remember a tune after hearing it just a couple of times.  

4. You often listen to music at home and in your car.  

5. You find yourself tapping in time to music.  

6. You can identify different musical instruments.  

7. Theme music or commercial jingles often pop into your head.  

8. You can't imagine life without music.  

9. You often whistle or hum a tune.  

10. You like a musical background when you're working. 

Interpersonal

1. You enjoy working with other people as part of a group or committee.  

2. You take great pride in being a mentor to someone else.  

3. People tend to come to you for advice.  

4. You prefer team sports, such as basketball, softball, soccer, and football to individual sports such as swimming and running. 

5. You like games involving other people: bridge, Monopoly, Trivial Pursuit.  

6. You're a social butterfly. You would much prefer to be at a party rather than home alone watching television.  

7. You have several very close personal friends.  

8. You communicate well with people and can help resolve disputes.  

9. You have no hesitation in taking the lead and showing other people how to get things done.  

10. You talk over problems with others rather than trying to resolve them by yourself.  

Intrapersonal

1. You keep a personal diary or log to record your innermost thoughts.  

2. You often spend quiet time reflecting on the important issues in your life.  

3. You have set your own goals, you know where you're going.  

4. You are an independent thinker, you know your own mind, make up your own mind.  

5. You have a private hobby or interest which you don't really share with anyone else.  

6. You like to go fishing by yourself or take a solitary hike. You're happy with your own company.  

7. Your idea of a good vacation is an isolated hilltop cabin rather than a five-star resort and lots of people.  

8. You have a realistic idea of your own strengths and weaknesses.  

9. You have attended self-improvement workshops or been through some kind of counseling to learn more about yourself.  

10. You work for yourself, or have seriously contemplated "doing your own thing." 

Naturalist

1. You keep or like pets.

2. You can recognize and name many different types of trees, flowers and plants. 

3. You have an interest in and good knowledge of how the body works, where the main internal organs are, for example, and you keep abreast on health issues. 

4. You are conscious of tracks, nests and wildlife on a walk and can read weather signs. 

5. You could envision yourself as a farmer or maybe you like to fish. 

6. You are a keen gardener. 

7. You have an understanding of, and interest in, the main global environmental issues. 

8. You keep reasonably informed about developments in astronomy, the origins of the universe and the evolution of life. 

9. You are interested in social issues, psychology, and human motivations. 

10. You consider that conservation of resources and achieving sustainable growth are two of the biggest issues of our times. 

Which one are you?

1-Audio linguistic

2-Logical Mathematical

3-Spatial

4-Bodily kinesthetic

5-Musical

6-Interpersonal

7-Intrapersonal

8-Naturalist
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Linguistic

Exercised through reading interesting books, playing word, board or card games, listening to recordings, using various kinds of computer technology, and participating in conversation and discussions
Logical/Mathematical

Classifying and sequencing activities, playing number and logic games, solving various kinds of puzzles
Visual-Spatial

Experiences in the graphic and plastic arts, sharpening observation skills, solving mazes and other spatial tasks, and exercises in imagery and active imagination
Bodily-Kinesthetic

Playing with blocks and other construction materials, dancing, playing various active sports and games, participating in plays or make-believe, and using various kinds of manipulative to solve problems or to learn
Musical

Listening to a variety of recordings, rhythmic games and activities, singing, dancing, or playing different instruments
Interpersonal (social)

Cooperative games, group projects and discussions, multicultural books and materials, and dramatic activities or role-playing 

Intrapersonal

Independent projects, reading illuminating books, journal-writing, imaginative activities and games, and finding quiet places for reflection

Naturalist

Exploring nature, making collections of objects, studying them, and grouping them

[image: image6.jpg]



Source:  PowerPoint from Cathy Nelson
Activity 21
Bean Game
Learning outcomes fulfilled by this activity:
3.2
Utilize resources and goals in financial planning.
Economics:

Explain the concepts of good personal finance.
Also:

3.1.2
Utilize cost versus benefits analysis as a resource for making buying decisions.

3.2.1
Establish a spending plan.

Return to TOC
Bean game:  http://www.safe.montana.edu/pdf%20files/Presentations/New%20Spending%20Plans/the%20_bean_game_lp.pdf This PDF contains the complete lesson plan and instructions for the game.  From:  Take Charge of Your Finances from Family Economics and Financial Education (FEFE, 2005).  (You could also use M&Ms or other candy so that students actually eat the “money” spent.) 
One penny doubled each day for a month:

	Day 1
	$0.01
	Day 8
	$1.28
	Day 15
	$163.84
	Day 22
	$20,971.52
	Day 29
	$2,684,354.56

	Day 2
	$0.02
	Day 9
	$2.56
	Day 16
	$327.68
	Day 23
	$41,943.04
	Day 30
	$5,368,709.12

	Day 3
	$0.04
	Day 10
	$5.12
	Day 17
	$655.36
	Day 24
	$83,886.08

	Day 4
	$0.08
	Day 11
	$10.24
	Day 18
	$1,310.72
	Day 25
	$167,772.16

	Day 5
	$0.16
	Day 12
	$20.48
	Day 19
	$2,621.44
	Day 26
	$335,544.32

	Day 6
	$0.32
	Day 13
	$40.96
	Day 20
	$5,242.88
	 Day 27
	$671,088.64

	Day 7
	$0.64
	Day 14
	$81.92
	Day 21
	$10,485.76
	Day 28
	$1,342,177.28


Activity 22
Spending Plan Object Lesson
Learning outcomes fulfilled by this activity:
3.2.1
Establish a spending plan.
Economics


Explain basic economic concepts.

Explain the concepts of good personal finance.

Also:
3.1.1
Identify life span economic needs including unexpected expenses, family decisions, accident, taxes (property, sales, FICA, state, federal) including record-keeping.

Return to TOC
Setting up a Personal Spending Plan

Use this form to set up a personal budget.  After you have completed your planning, try to stick to your budget for one week.  At the end of the week, record your actual income and your actual expenses.  Calculate the difference between what you thought you would earn and what you actually earned, and what you thought you would spend and what you actually spent.

Due: ___________________________

	
	Budget
	Actual
	Difference

	Income:
	
	
	

	Source #1
	
	
	

	Source #2
	
	
	

	Source #3
	
	
	

	Total weekly income
	$
	$
	$

	Expenses
	
	
	

	Fixed expenses:
	
	
	

	Savings—PYF!!!
	
	
	

	Car insurance
	
	
	

	Car payment
	
	
	

	Credit card
	
	
	

	Cell phone
	
	
	

	Flexible Expenses:
	
	
	

	Food (lunch & snacks)
	
	
	

	Gas
	
	
	

	Clothing
	
	
	

	Entertainment
	
	
	

	School Expenses
	
	
	

	Other
	
	
	

	Total weekly expenses
	$
	$
	$


Spending Plan Object Lesson
The students will appreciate the importance of following a spending plan.
Items needed:

· Money  
· This can be purchased fake money or even construction paper squares with $ amounts written on them.  Make sure to have some “pennies” or 1-cent, and 5-cent amounts written on the construction paper.  Give exactly $11.63 to each student.  It is easier to have each student’s money ready ahead of time.  It works best if you do not tell the students how much money they have, just that they have exactly enough.  They may count their money if desired; some will, others will take your word for it.
· Some kind of treat such as a food item (donuts?) or anything you can think of that the students may be tempted by.
· Expenditure amounts written where students can see them at all times during the lesson.
· Expenditures:
	Food
	$2.80

	Gas
	$3.17

	Rent
	$5.66


Instructions:  At the beginning of any lesson on budgeting/spending plans, tell the students they will be practicing following a budget during this class time.  Tell them they will be given a certain amount of “money” to spend on their expenditures (food, gas and rent) and indicate the posted amounts.  Emphasize they will be given exactly enough to pay expenditures that will come up during the class time and will be expected to pay the correct amounts due from the money they are given.   This is their spending plan.  Collect the food money as an example as soon as the students understand what they are supposed to do. 

Continue teaching your lesson; about a third of the way through the lesson, tell the students the gas money is due and collect it.  Continue with the lesson.  At some random point, casually offer the treat to the students for only 5-cents.  Don’t push it, but make sure each student has the opportunity to see the treat and purchase it, if desired.  (Some students will realize if they purchase the treat, they will not have enough to pay rent.  Some will realize the same and purchase the treat anyway.)  Don’t say anything at this point about diverging from the budget, just go on with the lesson while those students who purchased the treat, eat it or otherwise enjoy it.
Near the end of your lesson, collect the rent.  There should be some dismay if students who purchased the treat did not realize earlier that they now do not have enough to pay their rent.  This is the time to talk about impulse buys and the importance of following their spending plan.
It may be appropriate to have some kind of punishment such as being evicted from their seat for the rest of class time if they did not have enough to pay rent.
If everyone followed the spending plan, they are rewarded with the treats as interest earned for following their spending plan successfully.





Source:  Kathleen Whitlock
Activity 23
Setting up a Household
Learning outcomes fulfilled by this activity:
3.2.2
Determine costs of setting up a household.
Economics


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

3.1.1
Identify life span economic needs including unexpected expenses, family decisions, accident, taxes (property, sales, FICA, state, federal) including record-keeping.

3.2.1
Establish a spending plan.

Return to TOC
Setting up a household:  Assign students to assess the cost of items needed for a household.  This can be done either by the students going to a chosen store, through catalogs, or through the internet.  Below is a sample list of what could be considered.
	Item
	Cost
	Item
	Cost
	Item
	Cost

	Range
	
	Couch
	
	Bed
	

	Pans/cookware
	
	Table/chairs
	
	Sheets
	

	Plates/utensils
	
	TV
	
	Blanket
	

	Refrigerator
	
	Light bulbs
	
	Pillow
	


Other:
· Assign different incomes and/or lifestyles to students.  For instance, one student will be assigned to “shop” at Wal-Mart, one to JC Penney’s, one to Neiman-Marcus, etc.  Compare results.  Determine the amounts of income that would be needed to sustain each lifestyle.
Activity 24
The Big Risk
Learning outcomes fulfilled by this activity:
3.2.3
Understand concepts of risk management (insurance).
Economics


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

3.1.1
Identify life span economic needs including unexpected expenses, family decisions, accident, taxes (property, sales, FICA, state, federal) including record-keeping.

3.1.2
Utilize cost versus benefits analysis as a resource for making buying decisions.

3.2.1
Establish a spending plan.

Return to TOC
· Give examples of real life scenarios.
· Have students interview their parents about risk and how they intend to deal with problems that may arise.  Do they have insurance? What will it cover?  Compare results anonymously.  Present percentages to the class (without individual information).  How would students propose costs be covered in the event a problem and no insurance?
· Consult Consumer Reports about auto insurance companies.  Compare costs for teenage drivers.

· Guest speaker:  insurance representative
The Big Risk Activity 24
An insurance simulation game.

Supplies needed:

· Set of dice for each group.

· Copy of Activity 26.

· Paper money for group.
Instructions:

1. Divide into groups of 8-10.

2. Appoint an insurance agent.

3. Each player receives $3000 in cash.

4. Roll the dice and the two players with the lowest number do not insure any of their goods or income.  The rest may buy insurance up to $2,600 (see Activity sheet 26).

5. Players take turns rolling the dice.  Total the number on the dice.  This represents the item(s) on the Activity sheet 26.  If the player is protected by insurance, the student will pay the deductible or co-payment, if applicable.  If the item was not insured, the player will incur the loss as indicated under the item.  For example, if the number on the dice totaled two or more, the player would incur a loss of $1,200.

6. Record losses as Losses Due to Unexpected Events, when uninsured.
The simulation represents five years.  At the end of the five years, players should calculate the total amount spent of the five-year period.
From Personal Finance Economics 9-12: Wallet Wisdom, © National Council on Economic Education, New York, NY
Source:  Annette Bunce

The Big Risk

You have just graduated from high school or college, and you are single.  You own a number of assets you are thinking of insuring including an automobile, inherited jewelry, and a rare coin set you inherited from your grandfather, as well as the contents of your rented apartment.  Through work, you have a managed-care program for your health coverage that requires a copayment.  Examine the cost and the risk of each of the things you would like to insure below, and circle them.  Do not spend more than $2600; you may spend less.

	Renter’s Insurance

(theft, fired, acts of nature, liability)

Premium:
$100/year

Loss:

$2,800

Risk:

1 in 12

Roll of dice:
9

Deductible:
$250
	Jewelry Insurance

(family heirloom)

Premium:
$45/year

Loss:

$3,400

Risk:

1 in 12

Roll of dice:
6

Deductible:
None
	Automobile Insurance

(collision, theft, fire, vandalism, liability)

Premium:
$1,200/year
Loss:

$4,600
Risk:

8 in 12
Roll of dice:
5-12
Deductible:
$250

	Health Insurance

(doctor visits, prescriptions, surgery)

Premium:
$650/year
Loss:

$1,200
Risk:

10 in 12
Roll of dice:
2-12
Deductible:
$10 copayment
	Life Insurance

(death)

Premium:
$300/year
Loss:

$100,000
Risk:

Below 1 in 12
Roll of dice:
Must roll two              

                        12s in a row
Deductible:
None
	Rare Coin Insurance

Premium:
$170/year
Loss:

$1,000
Risk:

1 in 12
Roll of dice:
4
Deductible:
None

	Disability Insurance
(long-term injury, illness)

Premium:
$600/year
Loss:

$14,400
Risk:

10 in 12
Roll of dice:
6-12
Deductible:
None


	Losses Due to Unexpected Events:


Name:  __________________________________________

Personal Property Loss:  How much insurance do you need?

Assignment:  What would you lose if you had a fire in your bedroom?  Identify everything you own in your bedroom, identify the purchase price and the replacement cost.  Total the amounts.
	Item—description
	Purchase Price
	Replacement Cost

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Total $  ____________________________________________

Source:  Lisa Haeberle
Activity 25
Money Management Systems
Learning outcomes fulfilled by this activity:
3.3
Understand and evaluate money management systems.
Economics:

Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

3.1.1
Identify life span economic needs including unexpected expenses, family decisions, accident, taxes (property, sales, FICA, state, federal) including record-keeping.

4.0
Examine principles of saving and investing.

4.1
Interpret basics of savings and investing procedures.

4.2.1
Develop a strategy to pay-yourself-first (PYF) and identify the 10-10-80 or 10-10-10-70 plan of saving/spending.

Return to TOC
· Set up a three savings systems:
1.  Shoe box or piggy bank account with no interest.

2.  Savings account with simple interest.

3.  Money market with compound interest.
At the beginning of class deposit $1, or candy, in each account.  Every “quarter” (15 minutes, set timer) calculate and pay the interest on the interest-earning accounts.  At the end of class, compare final results.
· Assign students various management systems to research then report findings to the class.  Record findings in a data table.
	System
	Types of Accounts
	Other
	Other…

	Commercial banks
	
	
	

	Savings banks
	
	
	

	Savings and Loan
	
	
	

	Credit Union
	
	
	

	Life Insurance Companies
	
	
	

	Investment Companies
	
	
	

	Finance Companies
	
	
	


Activity 26
Evaluate Banking
Learning outcomes fulfilled by this activity:
3.3.1
Understand and evaluate banking.
Economics:


Explain basic economic concepts.

Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

3.1.1
Identify life span economic needs including unexpected expenses, family decisions, accident, taxes (property, sales, FICA, state, federal) including record-keeping.

3.3
Understand and evaluate money management systems.

4.0
Examine principles of saving and investing.

4.1
Interpret basics of savings and investing procedures.

Return to TOC
· Have students collect brochures from various banks.  Compare services as a class.  Choose what is important to students.  Rate each bank for location, rates, fees, etc.

· Guest speaker:  Bank manager.

Activity 27
Online Banking
Learning outcomes fulfilled by this activity:
3.3.2
Demonstrate understanding of online banking and bill-paying.
Economics:


Explain basic economic concepts.

Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

1.5 
Determine conditions of dishonesty concerning fraud, identity theft, and deception and demonstrate conditions of self-protection against such.

3.3
Understand and evaluate money management systems.

3.3.1
Understand and evaluate banking.

Return to TOC
Online Banking 

Utilize the internet or a PowerPoint to show how to accomplish online banking.  Discuss safety measures and safeguards the bank uses to protect the consumer.  Discuss advantages and disadvantages of online banking.
Activity 28
Understanding Pay Stubs
Learning outcomes fulfilled by this activity:
3.3.3
Identify terms associated with a paycheck: paystub, net vs. gross, deductions.
Economics:


Explain basic economic concepts.

Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

3.1.1
Identify life span economic needs including unexpected expenses, family decisions, accident, taxes (property, sales, FICA, state, federal) including record-keeping.

3.3
Understand and evaluate money management systems.

3.3.1
Understand and evaluate banking.

Return to TOC
· Obtain or make a fictitious pay stub.  Discuss the various taxes and other deductions that may be listed.

· Give students a blank pay stub and an amount to be paid for a certain number of hours work.   Have students figure out what pay is owed, FICA and all other payroll deductions.
· Guest Speaker:  Certified Public Accountant (CPA)
· Welcome to the Real World (see Activity 17)
Activity 29
Skit
Learning outcomes fulfilled by this activity:
4.0
Examine principles of saving and investing.
Economics:


Explain basic economic concepts.

Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

3.1.1
Identify life span economic needs including unexpected expenses, family decisions, accident, taxes (property, sales, FICA, state, federal) including record-keeping.

3.3
Understand and evaluate money management systems.

3.3.1
Understand and evaluate banking.

4.1
Interpret basics of savings and investing procedures.

4.1.1
Identify types of interest-bearing accounts.

Return to TOC
(Skit:  Give students the definitions of saving and investing.  Using these definitions, have students work in groups to create skits to show the differences between the two concepts.  Present the skits to the class.
· Saving:  an amount of time or money that is not spent or used, but kept for later.
· Investing:  to use money to buy or participate in a business enterprise that offers the possibility of profit, especially by buying stocks or bonds;  to spend money on something in the hope of a future return or benefit
(to create interest, give the students each a white board or other laminated surface along with dry erase markers.  Tell the students an amount of money that is theirs to spend and have them write all the ways they would spend it.
Activity 30
Time Value of Money
Learning outcomes fulfilled by this activity:
4.1
Interpret basics of savings and investing procedures.
Economics:


Explain basic economic concepts.

Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

3.1.1
Identify life span economic needs including unexpected expenses, family decisions, accident, taxes (property, sales, FICA, state, federal) including record-keeping.

3.3
Understand and evaluate money management systems.

3.3.1
Understand and evaluate banking.

4.0
Examine principles of saving and investing.

4.1
Interpret basics of savings and investing procedures.

Return to TOC
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Stock Market Simulation:

Preparing a Stock Portfolio

Name:  _________________________________________
Assignment:  Research chosen stocks through the Internet and news.

Do the following:

1. Go to www.finance.yahoo.com
2. Scroll down to Stock Research.

3. Click on Global Symbol look up.

4. Type in company name, i.e.  Albertson’s, etc.

5. Click on symbol for more information.

6. Research and copy two-three news articles of the company.

7. Using the Market news, identify the company’s(ies’) history by completely the following chart:

Stock #1
	Date
	Stock 1
	Symbol
	Dividend
	PE (price earnings)
	Last
	Weekly Change
	YTD % Change
	Earnings

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	


Stock #2
	Date
	Stock 2
	Symbol
	Dividend
	PE (price earnings)
	Last
	Weekly Change
	YTD % Change
	Earnings

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	


Activity 31
SMG/InvestWrite
Learning outcomes fulfilled by this activity:
4.1.1
Identify types of interest-earning accounts.
Economics:


Explain basic economic concepts.

Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

3.3
Understand and evaluate money management systems.

4.0
Examine principles of saving and investing.

4.1
Interpret basics of savings and investing procedures.

Return to TOC
“The Stock Market Game™ (SMG) gives students the chance to invest a hypothetical $100,000 in an on-line portfolio. They think they're playing a game. You know they're learning economic and financial concepts they'll use for the rest of their lives.”  (Retrieved May 23, 2009 from http://www.stockmarketgame.org.)
The Stock Market Game  http://www.stockmarketgame.org 
“If students play the SMG, they have opportunity to participate in InvestWrite, our teacher-designed writing competition created to reinforce students’ critical thinking skills.” (Retrieved May 23, 2009 from  http://www.investwrite.info).
Invest Write http://www.investwrite.info 
Activity 32
Bingo
Learning outcomes fulfilled by this activity:
4.1.2
Understand terms such as portfolio, risk, return, shareholders, stock exchange, commodities.
Economics:


Explain basic economic concepts.

Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

3.3
Understand and evaluate money management systems.

4.0
Examine principles of saving and investing.

4.1
Interpret basics of savings and investing procedures.

Return to TOC
Game:  Play Bingo using appropriate terms, such as:
portfolio


equity



mutual funds
risk



preferred stock

money market
return



corporate bonds

broker
shareholders


stock market



stock exchange

market goods
commodities


capital gain/loss
Activity 33
Guest Speaker/Investment Options
Learning outcomes fulfilled by this activity: 
4.2
Identify and explore savings options such as savings accounts, CDs, at home, etc.
Economics:


Explain basic economic concepts.

Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

3.3
Understand and evaluate money management systems.

4.0
Examine principles of saving and investing.

4.1
Interpret basics of savings and investing procedures.

4.1.1
Identify types of interest-earning accounts.

Return to TOC
Guest Speaker  
· Invite a banker or other financial representative to speak to the students about investment options highlighting necessity, advantages and disadvantages.  Students may write a summary of the presentation.
Activity 34
Pay-Yourself-First (PYF)
Learning outcomes fulfilled by this activity:
4.2.1
Develop a strategy to pay-yourself-first (PYF) and identify the 10-10-80 or 10-10-10-70 plan of saving/spending.
Economics:


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

3.3
Understand and evaluate money management systems.

4.0
Examine principles of saving and investing.

4.1
Interpret basics of savings and investing procedures.

4.1.1
Identify types of interest-earning accounts.

Return to TOC
· Students must develop and/or use their spending plan to determine how they can Pay Themselves First (PYF).
· Write an essay on why it is smart to PYF.
10-10-80




10-10-10-70
10% savings





10% savings

10% self





10% charity 

80% bills/living




10% self







70% bills/living

Activity 35
Rule of 72
Learning outcomes fulfilled by this activity:
4.2.2
Understand concepts and terms related to interest-earning: rule of 72, compound, future value vs. current value, etc.
Economics:


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

4.0
Examine principles of saving and investing.

4.1
Interpret basics of savings and investing procedures.

Return to TOC
(A compound interest calculator can enhance the learning experience for the students.
Rule of 72—Time value of Money
72
interest rate  = years to double investment.

72
years to double investment = interest rate required.
 

Rule of 72: $10,000 invested.

	
	Interest Earned

	Year
	3%
	6%
	12%

	6
	$---
	$ ---
	$20,000   

	12
	$---
	$20,000
	$40,000

	18
	$---
	$ ---
	$80,000     

	24
	$20,000
	$40,000
	$160,000
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Activity 36
Guest Speaker/Real Estate Representative
Learning outcomes fulfilled by this activity:
4.3
Identify and explore investment options such as bonds, stocks, real estate, mutual funds, etc.
Economics:


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

3.3
Understand and evaluate money management systems.

4.0
Examine principles of saving and investing.

4.1
Interpret basics of savings and investing procedures.

4.1.1
Identify types of interest-earning accounts.

Return to TOC
Guest Speaker  
· Invite a Real Estate Agent or other representative to talk about real estate as an investment option and/or flipping houses.
Activity 37
Guest Speaker/Business Manager
Learning outcomes fulfilled by this activity:
4.3.1
Identify options of IRA and 401K plans.
Economics:


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

4.1
Interpret basics of savings and investing procedures.

4.1.1
Identify types of interest-earning accounts.

Return to TOC
Guest Speaker
· Invite a business manager (school district, hospital, etc.) to talk about these and other options for retirement plans.

Activity 38
Checklist for Using Credit
Learning outcomes fulfilled by this activity:
5.0
Understand aspects of credit and debt.
Economics:


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

5.1
Determine the advantages and disadvantages of credit and debt.
5.1.2
Determine interest rates and other costs of credit.

Return to TOC
Checklist for using credit:
When you do decide to use credit, the following checklist may be helpful:

· Know the cost of credit before accepting it.

· Borrow the smallest amount that will enable you to make the purchase you want.

· Borrow only from a reputable (respected) source.

· Shop for a low interest rate.

· Borrow for the shortest period of time possible, as long as you can afford the payments.

· Pay off what you owe as early as possible if it will save you on interest costs.

· Read all contracts carefully before signing.

Review various publications—newspapers, magazine, catalogs, and so on—and cut out advertisements that encourage people to open charge accounts.  Share these with the rest of your class, and review what they find.  Why do creditors encourage consumers to buy on credit?

Source: Grady, K., Swanson, P. W. (1996).  Personal and Family Economics (p. 127, 129)

( What are the similarities and differences on the offers?  How many different offers can you find?  The student who finds the most may earn extra credit on this assignment.

Activity 39
Buying a Car
Learning outcomes fulfilled by this activity:
5.1
Determine the advantages and disadvantages of credit and debt.
Economics:


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

5.0
Understand aspects of credit and debt.

5.1.2
Determine interest rates and other costs of credit.

Return to TOC
· Pair-share:  working with a partner, students will analyze the cost of credit in the following situations:
· new TV, on sale
· food purchases

· new furniture—paying for 12 months, dad loses job.
· cost of paying interest vs. cash
Buying a Car Assignment
Complete the following:

1. Log onto the following website:  www.edmunds.com.

2.  Choose two vehicles under $6000 and compare features.  Click “used cars.”

· Identify the make and model you are interested in.

· Complete year range—2000-2008—and price $1000-$6000.
3.  To determine the auto loan payment for five years, complete the information.
· Click on “Cost to Own” and put in your vehicle information.  Print information.

· Click on “Payment Calculator.”  Complete the information or go to www.bankrate.com. 
4.  Identify which vehicle you believe is the best buy.  Complete questions on assignment.

5.  Complete Activity Three “Dollars and Sense.”  Identify the cost of owning a car per week and one year and write a check for one year.

6.  Assignment is due _______________.

Other suggested websites:

· Kelley Blue Book  www.kbb.com
· Autobytel www.autobytel.com
· Auto Trader www.autotrader.com
· Auto-by-tel  http://sss.financenter.com/autoloan/abt/abtreq.htm
· Http://www.bankrate.com  

· www.nada.com 
Source:  Annette Bunce

Buying a Car
Name:  _________________________________
Assignment:  choose two used cars or trucks you would like to purchase and finance—under$6000!  Compare the two vehicles using the internet or The Consumer Reports.
Vehicle #1:  Make __________ Model __________  Year  __________ Price __________
Vehicle #2:  Make __________ Model __________  Year  __________ Price __________
	Features & reliability records
	Vehicle #1
	Vehicle #2

	Engine
	
	

	Cooling
	
	

	Fuel (miles per gallon)
	
	

	Ignition
	
	

	Transmission
	
	

	Electrical
	
	

	Air conditioning
	
	

	Suspension
	
	

	Brakes
	
	

	Exhaust
	
	

	Power equipment
	
	

	Paint/trim/rust
	
	

	Body integrity
	
	

	Body hardware
	
	

	Reliability verdict
	
	

	Accident crash results
	
	

	Resell value (if available)
	
	

	Insurance costs
	
	


[image: image10.jpg]@8 DOLLARS AND SENSE

Owning a car means paying bils, too.

PART I—GIVE AN ESTIMATE
‘Use this form to estimate how much it

You've considered your options. You've made trade-offs. You'
car that “fills the bill" for you. But before you start cruising .

cost to keep your car on the road —both weekly and yearly. Your parents can help you estima
costs, or you can check with local repair shops. You can also check with state and local government agencies on taxes, fees and tests.

cosTs
Per Week

EXPENSES

©

Insurance

(Check into “good student” discoun,
driver's ed. discount and special discounts
for safety features such as anti-lock brakes
and air bags. Also, check deductibles and
how they can ffect the costof insurance.)

‘Taxes and Fees
Personal Property
Registration
License plates
Emissions testing
Safety inspections
Parking

Tolls

Other:

Gus 79 gkl

(Check the fuel economy vaung. estimate the
number of miles you'lldrive in  weekyear.
Divide the rating into the miles you'll

drive (0 find the gallons of gas you'll se.
Multiply by cost of gas — check octane.)

O

g000-( 317
So00¢(vi 23)

Per Year

ZE=ITS,

, 60

50

2N

e chosen the
hit the brakes!

Maintenance

(Every 5000 miles),
TuneUp  # 75
(A good estimate is every 1

Repairs
Brakes
Shooks 7
Muffler/tail pipe
New tires (every
Air conditioning (72l
Other: 2J)exd a/:

o
©

Qil Change and Lubrication
(Every 2,000-3,000 miles: or
check your owner’s manual)

Tire Rotation (250 x4 )

or check your owner’s manual.)

000)

950
5,000 miles

fgsi_ 350
7‘2'5_
i

gl
e, 3T

=

PART I1—pAYMENT DUE

Now, take a deep breath, total your
expenses and see what it will fee like to
write a check for your car care for a year.
Then figure how much you will need to et
aside each week for your car.
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Activity 40
Credit Unions and Banks
Learning outcomes fulfilled by this activity:
5.1.1
Characterize bank services, and other credit-bearing institutions.
Economics:


Explain basic economic concepts.

Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

4.1
Interpret basics of savings and investing procedures.

4.2
Identify and explore savings options such as savings accounts, CDs, at home, etc.
Return to TOC
(Students compare and contrast debit cards and credit cards, make a brochure, chart,  PowerPoint or other technology-based presentation, present information to the class.
Credit Unions and Banks

(Copy The Difference Credit Unions and Between Banks in different colors, then cut into large puzzle pieces.  Hand students a piece of the puzzle.  They must find someone whose piece fits with theirs.  Assign students to discuss information and share.  Develop questions for the students to answer.
The Difference Between Credit Unions and Banks
	Credit Unions
	Banks

	Member-owned, non-profit financial cooperatives that offer a variety of services to their members.
	For-profit, board and stockholder controlled, financial corporations that offer a wide variety of financial, investment, insurance and real estate services to their customers.

	Operate under a one member, one vote system.
	Stockholders hold influence based on the total value of their stocks.  Customers do not own a financial interest in the bank.

	Volunteer, unpaid boards operate most credit unions.
	Band boards are generally compensated for their services.

	The earnings of a credit union, minus operating expense, are returned to the member-owners in the form of higher dividend rates on savings and lower loan rates.
	The profits of a bank, minus operating expenses, are divided among the stockholders of the bank.

	Credit unions do not pay federal income tax on the earnings of the credit unions, but do pay all other relevant taxes such as payroll and property taxes.
	Banks pay federal income taxes on corporate profits.

	The average size of a credit union in the U.S. is $57 million.
	The average size of a bank in the U.S. is $897 million.

	The only way credit unions can get capital is through member deposits and earnings.
	Banks can get capital by selling stocks.

	Credit Unions may only offer membership to individuals who are members of a select group that share some type of common bond.
	Banks have no restrictions on who they serve.


Activity 41
Credit Card Comparison
Learning outcomes fulfilled by this activity: 
5.1.2
Determine interest rates and other costs of credit.
Economics:


Explain basic economic concepts.

Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

5.1.1
Characterize bank services, and other credit-bearing institutions.
Return to TOC
Credit Card Comparison

(Collect credit card offers that come through the mail.  Assign one to each student or group of students.  Each one “purchases” the same item (for example, a 42” screen television for $x), then pays it off over three years.  Figure the payment per month, the interest rate and the total cost over three years, five years, ten years.
	
	Credit Card 1
	Credit Card 2
	Credit Card 3

	Who issues the card?
	
	
	

	Interest rate
	
	
	

	Annual fee
	
	
	

	Grace period
	
	
	

	How finance charge is calculated
	
	
	

	Late fee
	
	
	

	Cash advance fee
	
	
	

	Rebate
	
	
	

	Any incentive to use the card
	
	
	

	Initial credit limit
	
	
	


Activity 42
Computer Lab/Credit Report Agencies
Learning outcomes fulfilled by this activity:
5.2
Understand how to develop and utilize a credit report.
Economics:


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

5.1
Determine the advantages and disadvantages of credit and debt.
Return to TOC
Computer lab:  students research the three major credit report agencies: Experian, TransUnion, and Equifax.
Activity 43
Credit Card Monster
Learning outcomes fulfilled by this activity:
5.3
Identify credit bureaus and how to successfully build credit.
Economics:


Explain basic economic concepts.


Analyze the different types of economic institutions.


Explain the concepts of good personal finance.

Also:

5.1
Determine the advantages and disadvantages of credit and debt.

5.2
Understand how to develop and utilize a credit report.

Return to TOC
Avoiding the Credit Card Monster

“The easiest way to stay out of debt is to never enter into it. Watch this short video to discover the pitfalls of credit, how to use credit responsibly, and how to stay out of debt” (retrieved May 23, 2009 from http://www.creditcard.fsu.edu).   Watch the video on this website.

(Guest Speaker:  Credit Union Manager

Activity 44
Loan Application
Learning outcomes fulfilled by this activity:
5.4
Examine loan applications: student loans, cars, mortgages pay-day loans.
Economics:


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

5.1
Determine the advantages and disadvantages of credit and debt.

5.2
Understand how to develop and utilize a credit report.
5.3 
Identify credit bureaus and how to successfully build credit.

Return to TOC
Loan Application:  Obtain different types of loan applications.  Help students fill them out.   Compare the process for each type of application.  Compare interest rates, time periods, penalties, etc.
Explain term such as co-signer, fees, penalties, etc.

Activity 45
Debt Management
Learning outcomes fulfilled by this activity:
5.5
Analyze concepts of debt management: consolidation, bankruptcy, etc.
Economics:


Explain basic economic concepts.


Explain the concepts of good personal finance.

Also:

5.1
Determine the advantages and disadvantages of credit and debt.

Return to TOC
(Give students a list of debts they “owe.”  Using a data table, calculate three ways of paying off all the debt.
	Credit card
	Consolidation
	Pay down method


(Guest speaker:  Invite someone who has been bankrupt who would be willing to tell about the impact bankruptcy has made in his/her life.
Activity 46
Economics Activity
Learning outcomes fulfilled by this activity: 
6.0
Explain aspects and connections of domestic and foreign (global) economics.
Economics:


Explain basic economic concepts.


Identify different influences on economic systems.

Build an understanding of multiple perspectives and global interdependence.

Also:

6.1 
Identify economic systems.
6.6
Characterize trade between nations.

Return to TOC
Economics Activity 
· Students fill out a questionnaire (don’t tell them what it is for).  Each answer earns points which can then be used as “dollars” to “spend” at the auction. Their answers determine how much they have to spend.

· Show the students a candy bar.  Ask who wants it.  Odds are more people will want it than there are servings for.  If there is not enough to go around, this demonstrates the concept of scarcity.

·  Auction off the candy bar.  This activity reinforces the concepts of supply and demand.  The cost of the candy bar raises as the demand goes up.  It also touches on equilibrium price.
Questionnaire:

	Question
	yes
	no
	points

	Do you have your own writing utensil with you?
	5
	1
	

	Did you comb your hair today?
	5
	2
	

	Do you have homework tonight?
	2
	5
	

	Do you have your cell phone in the classroom?
	0
	5
	

	Are you wearing socks?
	3
	1
	

	(etc.)
	
	
	

	
	
	
	

	
	
	
	

	Total
	
	
	


Activity 47
Pit®
Learning outcomes fulfilled by this activity: 
6.1
Identify economic systems.
Economics:


Explain basic economic concepts.


Identify different influences on economic systems.


Build an understanding of multiple perspectives and global interdependence.

Also:

6.0
Explain aspects and connections of domestic and foreign (global) economics.

6.6
Characterize trade between nations.

Return to TOC
Game:  Obtain several games of Pit® (Parker Bro., 1904).  Divide students in groups of 6-9.  Play the game.  This helps identify the free market and the concept of futures (waiting for a future price).
Activity 48
Compare Economies
Learning outcomes fulfilled by this activity: 
6.2
Compare economic systems.
Economics:


Explain basic economic concepts.


Identify different influences on economic systems.


Build an understanding of multiple perspectives and global interdependence.

Also:

6.0
Explain aspects and connections of domestic and foreign (global) economics.

6.1 
Identify economic systems.

6.6
Characterize trade between nations.

6.7
Explain determination of the National Debt.

Return to TOC
Compare Economies

(Have students make a brochure, PowerPoint or other technology-based presentation comparing three types of economies to present to the class.  The brochure, PowerPoint or other technology-based presentation should answer:  What goods and services are available?  How will they be produced?  Who shares in the profits?  Give examples of a country that has each system.
Activity 49
Government Agencies
Learning outcomes fulfilled by this activity: 
6.3
Explain government’s role in economic systems.
Economics:


Explain basic economic concepts.


Identify different influences on economic systems.


Build an understanding of multiple perspectives and global interdependence.

Also:

6.0
Explain aspects and connections of domestic and foreign (global) economics.

6.4
Determine principles of taxes.

Return to TOC
Government Report:  Look up the government section in the phone book.  Choose several agencies.  Assign students to report on them.  How does a particular agency benefit the people of the nation?
Activity 50
Taxes
Learning outcomes fulfilled by this activity: 
6.4
Determine principles of taxes.
Economics:


Explain basic economic concepts.


Identify different influences on economic systems.


Build an understanding of multiple perspectives and global interdependence.

Also:

6.0
Explain aspects and connections of domestic and foreign (global) economics.
6.1 
Identify economic systems.

6.6
Characterize trade between nations.

Return to TOC
Taxes:
· Why are taxes necessary?

· Identify and explain the following taxes:

· progressive

· proportional

· excise

· federal

· property

· regressive

· sales

· other

(Obtain an individual tax return.  Make transparencies of it, then using an overhead projector, have the class tell you how to fill it out.
(Compare other countries taxation methods.
Activity 51
Guest Speaker/Bank Manager
Learning outcomes fulfilled by this activity: 
6.5
Identify and explain business cycles.
Economics:


Explain basic economic concepts.


Identify different influences on economic systems.


Build an understanding of multiple perspectives and global interdependence.

Also:

6.1 
Identify economic systems.

6.6
Characterize trade between nations.

Return to TOC
Guest speaker:  Bank manager or business manager to talk about business cycles.
[image: image11.jpg]



Business cycle image retrieved May 23, 2009 from http://www.culturaleconomics.atfreeweb.com/111%20114%20MBB%20Macro%20Graphics/Macro/Fig%206.1%20Business%20Cycle.jpg 

Activity 52
Economic Summit
Learning outcomes fulfilled by this activity: 
6.6
Characterize trade between nations.
Economics:


Explain basic economic concepts.


Identify different influences on economic systems.


Build an understanding of multiple perspectives and global interdependence.

Also:

6.1 
Identify economic systems.

Return to TOC
Economic Summit

The Summit program is a ten-week economics curriculum designed around the theme of international trade and globalization. Over the course of the semester, teachers guide their students in preparing to serve as virtual “Economic Advisors” to their assigned countries. Students engage in the following activities: 

•Country Research

•Country Strategic Improvement Planning

•Creating an Economic Proposal for their region

•Participating in the culminating Summit Event

Information above retrieved May 23, 2009 from http://www.econsummit.org/sponsors_main.cfm 
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. hat's Not Fair!*

-Community iéfvi@e Activity for the Classroom

FCCLA Community Service projects can be a great first step for less-experienced advisers, or members.
They involve fun, hands-on activities that motivate and involve students while offering a sense of
accomplishment and camaraderie.

The following project is a sample from the NEW Community Service CD. avallable for purchase on the
FCCLA Web site. The Community Service CD includes more project ideas, PowerPoinis, resources, and
a section with Service Learning activities and resources.

“Hey, Thats Not Fair!”

Students will recognize that distribution of resources Is not always fair and realize the opportunity avatlable
to those who have more to contribute to the community through service.

SuppLIES Group #3 PROCEDURE
B Prepared task sheet, (see m Scissors Separate the class into four groups and have them
sample below) W 1 whitesheet  find a work area for their group. Give each group

a package of resources (see preparation). Explain

{0 the groups that they have different materials, but
that cach group will be asked to complete the same
tasks. There is cnough material n total to achieve
all of the tasks if they are used in a certain way. The

B Two rolls of tape

W Three 10°x10" sheets cach of
blue, red. white, and yellow

paper
m Compass and ruler

m 2 blue sheets
@ 1 yellow sheet

Group ¢4
® Glue

B 1 blue sheet

® 10 sheets of aluminum foil 4§ ihes

B Glue and scissors

groups may bargain for the use of materials in any
way they wish. The first group to finish all the tasks
will be the winner. Give each group the task sheet.

B ruler
| While the groups are negotiating and bargaining,
Toe REQUIRED watch carefully to see what is happening. Are some
Gne 45-minute class period of the class members becoming too aggressive? Are
D aman e I e caoogh sonperaiont Does any
Photocopy four copies of the task SSipEURoRT I thiere croul coopeat ¥
O e e e group get so frustrated that they quit?
package the materials needed for
| this lesson into the following sets: ¥ By
Group #1 (§ aelaihe 2 r
e Koy, Therts Vot Fadr! 730
® Aluminum foil Task Sheet
1 yellow sheet
B 1 white sheet Your group i to completeall of the following tasks:
! iGoowp €3 1. Make a cube of aluminum foil with sides 27x 2" x 2*
B Tape
m Compass 2. Makea paper airplane atleast 20" long that flies.
W 1 red sheet 3. Makea flag thats 3" x 57 in at least three different colors.
1 yellow sheet 2
4. Make  red hexagon with sides 2" long.
w1 white sheet ke sed hEmagoil it ddee 27 kone
| 5. Makea paper chain of at least three different colors.
Continued on page 8
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Hey!  That’s not Fair!!!
Name: ___________________________________
Assignment:  Complete the group assignment, then answer the following questions individually:
1. What kind of frustration did you feel?

2. Did you get angry?  At whom?  Why did you get angry?

3. Did you think the exercise was fair?  Explain your answer.

4. Did the groups share their materials willingly?  Explain your answer.

5. Relate what happened in this activity to our school, community, or government.  Are there groups who have more materials than others?  Are there groups that need more than others?

6. If any group got so frustrated they quit or wanted to quit, how does this relate to groups in our society?

7. Should members of the community who have more resources share willingly with those who do to?  Why or why not?

8. Should resources be equal for everyone?  State and explain your opinion.

Activity 53
U.S. Debt to the Penny.
Learning outcomes fulfilled by this activity: 
6.7  Explain determination of the National Debt.
Economics:


Explain basic economic concepts.


Identify different influences on economic systems.


Build an understanding of multiple perspectives and global interdependence.

Also:

6.1 
Identify economic systems.

Return to TOC
U.S. Debt to the Penny  

Go the following website(s): 

· http://www.treasurydirect.gov/NP/BPDLogin?application=np 
· http://www.brillig.com/debt_clock 
· or in an Internet search engine, type in “U.S. debt” or “U.S. debt to the penny” to find current information on the national debt.
Activity 54
Aspects of Unemployment
Learning outcomes fulfilled by this activity: 
6.8
Determine aspects of unemployment.
Economics:


Explain basic economic concepts.


Identify different influences on economic systems.


Explain the concepts of good personal finance.

Also:

6.1 
Identify economic systems.

Return to TOC
Aspects of Unemployment:

(Write an essay of what would change for a family if providers are unemployed.  Tell what the family should do (changes or accommodations) to survive during unemployment.
· Video/DVD:  The Pursuit of Happyness  Muccino, G. (Director).  Smith, W., Tisch, S., Lassiter, J., Black, T., Blumenthal, J., (Producers). The pursuit of happyness (2006).  United States:  Columbia Pictures.  
· Based on a true story of a man who trudges through unemployment while struggling to earn a better job and life.
The Idaho Division of Professional-Technical Education is an equal opportunity employer.  Hiring is done without regard to race, color, religion, national origin, sex, age or disability.  Appropriate consideration shall be given to veterans in accordance with applicable state and federal laws and regulations.
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The difference between a goal and a dream is the written word.  


William Donahue
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